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ABSTRACT

Businesses have the ability to develop a
hel ghtened awareness of the waysin which they have
an effect on the economic, social, and environmental
elements of society by engaging in the practice of
corporatesocial responsibility, whichisalsoreferred
toincertain circlesascorporate citizenship. Whena
firm demonstrates what is known as ““corporate
social responsibility,” or CSR for short, it
demonstrates that it operates its business in a way
that is not only good to society but also to the
environment, as opposed to a way that isdestructive
to both of these areas. Therefore, it is critical to
comprehend what the key CSR activitiesarefor both
corporate executives and recipients in order to
achieve more successful and pleasant outcomes. Itis
thusimportant to under stand that what theimportant
CSRinitiatives are for beneficiaries and company
executives so that morefruitful and satisfying results
can be attained. The study moved further to explore
the most important \Voluntary CSRinitiatives are for
beneficiaries and company executives in Jammu
divison. With the use of a questionnaire, primary
data were gathered for this purpose from 727
respondents in the Jammu division. Using version
25 of the SPSS software, the data were examined
with the assistance of a crosstab analysisaswell as
an exploratory factor analysis. The results revealed
that there was some disparity between CSR
beneficiaries & company executives for the most

important Voluntary CSRinitiatives.
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INTRODUCTION

Oneof the most important challengesfacing mankind in thiscentury ismaking surethat progressis
equitable, sustainable, and well-balanced. The needs of both the current generation and the generationsto
come cannot be met unlessinternational standards are adhered toin order to maintain natural systemsand
bas c socid and environmentd va ues. Withintheframework of thisdiscuss on, therelevance of thecommercia
sector is getting a higher degree of general acknowledgment. It is to a business’s best interest to work toward
the settlement of social issues since the firm is a contributing part of society and doing so is in the company’s
best interest. If the communities and ecosystemsin which afirm operatesare not in ahealthy state, then that
company will never achieve strategic success. Itisimpossible. Itisbecoming more common knowledge that
theactivitiesof the private sector have asgnificant influencenot only onthelr rivalsbut dso ontheir business
partners, customers, communities, theenvironment, investors, sharehol ders, Governments, and other interested
parties. Thisistrue not only for their competitors but also for all of these other groups. In addition, itis
becoming increasingly obviousthat businesseshavethe potential to boost not only their ownwedlth but a so
the prosperity of society asawhole by making decisionsthat takeinto consideration how theactionsthat they
will dowill have an effect on the entireworld. Thisisbecausethe choicesthat businesses maketakeinto
consideration how the actionsthat they will do will havean effect onthewholeworld. Therehasbeenarise
in the amount of people who grasp the relationship between ethical business practices and prosperous
organizations, according to both corporate behavior and business opinion surveys. Here’s agood example: In
addition, thefinancia marketsand investorsare starting to recognize that CSR initiativesthat incorporate
larger societal issuesinto business strategy and performance areindicators of sound management. Thisis
particularly true of those CSR initiativesthat incorporate environmenta and ethical concerns. These projects
seek to integrate broader social concernsinto the business strategy and operations of acertain organization.
Conducting businessin an ethica manner toward employees and other membersof society may help produce
valuefor bus nessesand the sharehol ders of those businesses. In addition to fostering stronger rel ationships
with the community and providing bus nesseswith acompetitive edgein attracting quality customersand
workers, conducting businessin an ethica manner may aso hel p businessesfoster stronger relationshipswith
thecommunity.

Right fromthebat, it isessentia toredizethat thereisnow someleve of ambiguity aswell asdisputeon
CSR. Whoisrespons blefor the promotion and execution of socidly and environmentaly beneficid corporate
conduct—~business or Government? Is it more useful or more costly to follow principles of corporate social
responsi bility? Isthisfor the soleaim of publicrelations? Someindividual s believethat corporate social
responsibility (CSR) is more about helping others than “doing business” and serving the interests of shareholders.
Thiscontributesto thedifficulty indefining CSR.

When understood inthe correct context, corporatesocia respong bility (CSR) should beviewed asthe
means by which businesses, in collaboration with those most impacted by their decisions (oftenreferredto as
“stakeholders™), can develop innovative and commercially viable products, processes, and services within
core business processes, which ultimately leadsto increased social and environmental protection. Inthe
communitiesinwhich they are situated, bus nesses provide an essential function and are seen asan essentia
component of thecommunity. If you want to be successful in businessover the course of alonger period of
time, oneof themost essential thingsyou can doismake surethat you have solid relationshipswith adiverse
variety of persons, organizations, and other typesof groups. Intelligent companies areawarethat thereisno
potentia of successin societiesthat aredegrading on any leve, regardlessof whether itissocidly, ecologicdly,
or adminigtratively. Thisissomething that they know to betrue.

In addition, the general public hashigh expectationsfor theethical conduct of thoseworkinginthe
busi ness sector. Consumers have cometo expect products and servicesto have competitive pricesand to
demongtrate ethicd and environmental ly sustainable business practi ces. Sharehol derswant enhanced financia
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performance that takes into account the company’s impact on society and the environment. This is important
to them from both arisk and opportunity perspective. Governmentsthroughout theworld are coming around
to the idea that a business sector that operates with integrity is beneficial to a nation’s ability to compete
internationally. Leading trade groups, such astheWorld Business Council for Sustainable Development,
amongst others, have claimed that corporate socia responsi bility may provide Governmentsand enterprises
an advantageinthearenaof internationa competition. Governmentsand businessesin alargeportion of the
devel oping world are conscious of thefact that adhering to the highest possibleinternational standardsis
becoming anincreasingly important factor in order to preservetheir respective competitive positions and
continueto have accessto funding. Even well-known firmsrun therisk of squandering the reputation they
haveworked so hard to build up if they do not put in place meti cul ous safeguards to ensuretheir continued
prosperity. Whenthereputation of acorporationisharmed, it may have an effect not just on thefirmitself but
also onwholeindustriesand even nations. Thereisalmost ever amonth that goes by without at |east one
ingance of asgnificant company losing market shareasadirect result of questionablebehavior, with numerous
more afterwards becoming part of the collateral damage. These bus nesses often devote asignificant amount
of both timeand resources on mending their tarnished reputations, with various degrees of success.

Thus considering theimportance of CSR for the soci ety and the corporates aswell the present study
moved further to analyzethe perception of both the CSR beneficiariesand company executivesregarding the
most important voluntary CSRinitiativesin Jammuregion. So themain objective of the present study isto:

»  Tostudy themost important voluntary CSR activities conducted by corporatesin Jammu division
according to the perspective of CSR Beneficiaries

»  Tostudy themost important voluntary CSR activities conducted by corporatesin Jammu division
according to the perspective of Company Executives.

Literature Review
Corporate Social Responsibility

“Taking into consideration how the organization’s activities and choices will have an effect on both
people and the environment is part of an organization’s social responsibility. In order to accomplish this goal,
the business must behavein amanner that ishonest and ethical, inlinewith social welfare and sustainable
development, and that satisfiesthe expectations of stakeholder groupswhile also conforming to thelaw and
internationa norms of behavior. (Source: Working definition developed by the SO 26000 Working Group
on Socia Responsihility in Sydney, Austrdiain February 2007)

There are a few different names for the concept that is often known as “corporate social responsibility,”
or CSR. The “triple bottom line,” business responsibility, corporate accountability, corporate ethics, and
corporatecitizenship or stewardship areonly few of the conceptsthat fall under thiscategory. Asit becomes
moreintegrated into the day-to-day operations of modern businesses, corporate socia responsbility (CSR)
is increasingly being referred to as “corporate sustainability” or “responsible competitiveness.” (Hohnen, P,
2007)

Itiscrucid tokeepinmindthat CSRisgtill agrowingidea, and that thereisnot yet genera consensus
over what it means. Despitethis, it isnecessary to keep in mind that CSR is still adevel oping concept. The
term “corporate social responsibility” (CSR) refers to the process by which businesses, in an open and
accountablemanner, integratesocid, environmenta , and economic concernsinto their values, cultures, decison-
making, strategies, and operationsin order toimprovetheir business practices, increasetheir wealth, and
benefit society. Thisisdonein order to establish better business practices, generate wealth, and benefit
society. In other words, corporate socia responsibility (CSR) refersto the processthrough which companies
create better business practices, increasetheir wealth, and hel p society. The subject of how the private sector
respondsto challengesthat rel ateto sustai nabl e devel opment isbecoming anincreasingly significant topicto
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discussasacomponent of corporate social responsibility (CSR), whichisan acronymfor corporate socia
responsibility. (Hohnen, P2007).

According totheWorld Business Council for Sustainable Growth, corporatesocid responsibility (CSR)
isthe contribution that businessesmaketo the promotion of sustainableeconomic development. CSRtypicaly
includes promises and actions that go “above the law” in relation to the following areas, which are built on a
foundation of compliancewith lawsand regulations: (Hohnen, P 2007)

»  Corporateethicsand management;
safety and hedlth;
environmenta respongibility;
human rights, such asfundamenta |abor rights;
bearablegrowth;
conditionsof employment (including health and safety, working hours, and pay);
employment relations; participationin, growth of, and investment inthe community;
participation in and respect for underrepresented groups and cultures;
Volunteering by employeesand corporate giving;
customer happinessand commitment to fair competition principles,
measuresto combat bribery and corruption; measuresto combat bribery and corruption;
accountability, openness, and reporting on performance; and

»  for both domestic and internationa supply chains, supplier interactions.
Voluntary CSR

InaccordancewithDave. 1. A. (2017), voluntary CSR beginswherethelaw endsand ispurely motivated
by the desireto maintain competitiveness and maximize management and business resources. Rules do not
governit; rather, societal and consumer requirementsdo. Itsvoluntarinessisexactly why it works sowell.
Sustainability reportingisacorporateinitiative; it isnot mandated by external Governments. So, should we
legislate and enforcethiskind of voluntary effort? Furthermore, why? Maybe we should first decideif the
world hasto befundamental ly atered for al businessesto be socidly responsible, or whether just very large
organizationsneed to be at theforefront of change. What will thekey performanceindicatorsbe, and will they
bethesamefor dl firms, if sustainablereportingisrelevant to everyone? Corporate reporting on sustainable
devel opment need to berequired and will be (Dave. 1. A, 2017). The author al so made the casethat creeting
lawsshould beafor-profit endeavor. Sincethe corporate management will havedready recognizeditsbenefits,

it would be more efficient and won’t be a burden. The business sector will require improved reporting as it
becomes moreand more consciousthat sustainabledevel opment isthekey toitsfuture (Dave. I. A, 2017).

CSR Programmeshave an effect on product sales, according to a1994 study by Macchiette and Roy
inthe United States. Numerous British and American studies have found that CSR Programmesincreasea
company’s product profitability and strengthen stakeholder relationships (Brammer - Millington, 2008).

VVYVY VYV VYVYVYY

Additionally, CSR programmeshel p to foster consumer loyalty, recruit investors, and creste apositive
market image (Luetkenhorst, 2004; Brammer & Millington, 2008). (Becker - Olsen Cudmore and Hill,
2006). Since doing voluntary CSR activities “is a way of managing corporate environment for political goals”
(Neiheisel, 1994) and “a social contract with the community or a sort of tax,” numerous research that look at
such returnsemphasize this (Dona dson - Dunfee, 1999).

Governmentscan promotevoluntary CSR through deregul ation aswell aspreferentia trestment, permits,
monitoring, and subsidies (Glachant et d. 2002).
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Accordingto Leighton, Roht-Arriaza, and Zarszky (2002), CSR should be used for sustai nable devel opment
rather than asaPR or commercia strategy tool.

Kimet a. (2012) found evidence that companieswith stronger CSR engagein |ess manipulation,
leading them to the conclusion that voluntary CSR engagement reflects acompany’s commitment to corporate
ethicsandisreflected inlessearningsmanagement. They cameto thisconclus on becausethey found evidence
that firmswith stronger CSR engageinlessmanipulation.

In 2014-2015, the top 20 Indian corporations committed 20% of their total CSR budgets in
environmenta sustai nability, ranking third after education and healthcare. (PIB, April 29, 2015)

Research Methodology

The study isdescriptive and exploratory in nature, and the primary datafor the study was collected
from atotal of 727 respondents, 514 of whom were CSR Beneficiariesand 213 of whom were company
executives. Thesamplesizefor thestudy was 727, and the source of thedatafor the study was primary data
collected from respondents. The quotasampling method was used, and respondents were sel ected from the
following 10 di strictswithin the Jammu division: Jammu, Doda, Kathua, Ramban, Reas, Kishtwar, Poonch,
Rajouri, and Samba. Theinformation was gathered by giving the respondentswell crafted questionnaires,
which were sent to them in person and a so sent to their email addresses. In order to accomplish the goal s of
the research, the datathat had been gathered were subjected to crosstab analysisas well as exploratory
factor analysis. For the purpose of dataanaysis, SPSS version 25 was used.

Data Analysis & Interpretation
Demographic Profileof therespondents

Inthisstudy, therearetwo different sortsof respondents. company executivesand CSRrecipients. The
demographic profileof the CSR recipientsreved ed atota of 514 respondents, of whom 14.2% were between
the ages of 21 and 30; 38.9% were between the ages of 31 and 40; 34.8% were between the agesof 41 and
50; and 12.1% were between the ages of 51 and 60. In addition, it was discovered that of the 514 total
responders, 58.4% of them were men and 41.6% were women. 19.6% of respondents identified as “other,”
24.3% as “postgraduate,” 11.7% as “professionally/technically competent,” and 44.4% as graduates.
Additionaly, it was discovered that 6.8% of the 514 total respondentsworked for aGovernment agency,
25.7%for aprivate organization, 22.0% were professionals, 14.0% owned enterprises, 28.4% werefrom
non-profit organizations, and 3.1% were others.

When the Demographic Profile of Company Executiveswas examined, it wasdiscovered that out of a
total of 213 respondents, 17.4% were between the ages of 21 and 30; 36.2% were between the ages of 31
and 40; 19.7% were between the ages of 41 and 50; and 26.8% were between the ages of 51 and 60.
Additionally, it was discovered that of the213total responders, 62.0% were men and 38.0% werewomen.
According to the corporate leaders’ qualifications, 14.6% of respondents identified as others, 19.7% as
postgraduates, 34.3% as professionals/technicians, and 31.5% as graduates. According to the respondents’
designations, therewere 213 respondentsoveral, of whom 31.9% werelower level executives, 48.8% were
medium level executives, and 19.2% weresenior level executives. Finaly, it was discovered that, of thetotal
213 respondents, 11.7% have incomes below Rs. 50,000, 58.2% have incomes between Rs. 50,001 and
Rs. 1,00,000, 16.9% have incomes between Rs. 1,00,001 and Rs. 1,50,000, and 13.1% have incomes
beyond Rs. 1,50,000.

Factor Analysis: Identifying the most important factors of Company’s Voluntary CSR Initiatives

Factor Analysis: Identifying the most important factors of Company’s Voluntary CSR Initiatives for
Bendfidiaries.
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Factor Analysis was performed to determine the most important factors of Company’s voluntary CSR
initiativesfor Beneficiaries.

The KM O measure of sampling adequacy is0.792 which indicatesthe present datais suitablefor
factor analysis. Similarly, Bartlett’s test of sphericity is significant (p < 0.001); that explains existence of
sufficient correlation between variablesto proceed withtheanadysis.

Table 1: Total Variance Explained

Total Variance Explained
Extraction Sums of Squared | Rotation Sums of Squared

Initial Eigenvalues Loadings Loadings
% of
Comp % of | Cumulative Varianc | Cumulative % of |Cumulative
onent | Total | Variance % Total e % Total | Variance %
5.931| 29.656 29.656| 5.931| 29.656 29.656| 4.969| 24.843 24.843
4,903| 24.517 54,173| 4.903| 24.517 54.173| 4.931| 24.657 49,501
4499, 22.493 76.666| 4.499| 22.493 76.666| 4.848| 24.241 73.741
4,025 20.123 96.789| 4.025| 20.123 96.789| 4.610| 23.048 96.789

.385 1.925 98.714
125 .625 99.339
.047 237 99.576
.033 .166 99.742
.026 129 99.871
10, .018 .088 99.959
11, .008 .041 100.000
12| 1.123| 5.616 100.000
13| 3.955 1.978 100.000
14| 1.993| 9.967 100.000
15| 1.145| 5.727 100.000
16| -7.486| -3.743 100.000
17|-6.133| -3.067 100.000
18| -2.065| -1.032 100.000
19|-2.237| -1.119 100.000
20| -3.923| -1.961 100.000
Extraction Method: Principal Component Analysis.
a. Only cases for which Respondents = Beneficiaries are used in the analysis phase.
(Source: Primary Data)

OO INOUIAWIN -

I nterpretation

In abovetable, output liststhe eight values associated with each linear component (factor) before
extraction, after extraction and after rotation. Before extraction, Output hasidentified 4 linear components
within the data set. After extraction and rotation, the most important factor 1 explained 29.656% of total
variance, factor 2 explained 24.517% of total variance, factor 3 explained 22.493% of total varianceand
factor 4 explained 20.123% of total variancethat can be extracted. Asevident from theabovetable (Tota
Variations Explained) it wasfound that from thetota 4 components, 1<t factor ismost important and can be
extracted.

Figurel: ScreePlot

Scres Plot

Eigenvalue

Componant Numbsr
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Table2: Rotated Component Matrix

Rotated Component M atrix®P°
Component
1 2 3 4
V15.Differently Abled Persons .998| -.014| -.040| .021
V19.Clean Ganga Fund .998| -.014| -.040| .021
V23.Slum Area Devel opment .998| -.014| -.040| .021
V7. Women empowerment 998 -.014| -.040| .021
V11 Heritage Art And Culture .985| -.015| -.023| .039
V6. Education -.020| .995| .080|-.011
V10. Anima Welfare -.020| .995| .080|-.011
V14, Hedlth Care Facilities -.020] .995| .080|-.011
V22. Rural Development Projects -.020] .995| .080|-.011
V18. Environmental Sustainability .007| .968| .091| .016
V20.Swachh Bharat Kosh -.036| .082| .993|-.029
V24, Livelihood -.036| .082| .993|-.029
V8. Socio-Economic Inequalities -.036| .082| .993|-.029
V16. Safe Drinking Water & Sanitation -.009| .081| .965|-.005
V12. Encouraging Sports -.066| .083| .956|-.043
V9. Gender Equality .009| -.007| -.027| .989
V21.Poverty Alleviation .009| -.007| -.027| .989
V17. Conservation Of Natural Resources .039| .001| -.020| .979
V13. Armed Forces, Veterans, War Widows Dependants  |-.012| -.003| -.031| .946
V25, Prime Minister's National Relief Fund .070| -.010| -.024| .891

Findings. Most Important factors of Company’s Voluntary CSR Initiatives for Beneficiaries.

Inthe present study Factor Analysisexhibitstherotated factor |oading for the statements (Variabl es) of
most important factors of Company’s Voluntary CSR Initiatives for Beneficiaries. Looking at table of Rotated
Component Matrix, wefound that:

Factor 1: Includesfollowing 5 variables:
V 15. Differently Abled Persons
V19. Clean GangaFund
V23. SlumAreaDevel opment
V7. Women empowerment
V11. HeritageArt and Culture
Factor 2: Includesfollowing 5 variables:
V6. Education
V10.Animd Wefare
V14. Hedlth Care Fecilities
V22. Rura Development Projects
5. V18 Environmentd Sustainability
Factor 3: includesfollowing 5 variables:
1. V20.SwachhBharat Kosh
2. V24.Livdihood
3. V8. Socio-Economic Inequdities

ok wbdpE

SN .
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4. V16. SafeDrinkingWater & Sanitation
5. V12 Encouraging Sports
Factor 4: includesfollowing 5 variables.
1. V9. Gender Equdity
2. V21 PovertyAlleviaion
3. V17.Conservationof Natural Resources
4. V13.Armed Forces, Veterans, War Widows/ Dependants
5. V25. Prime Minister’s National Relief Fund

Factor Analysis
Identifying the most important factors of Company’s Voluntary CSR Initiatives for Company Executives

Factor Analysis was performed to determine the most important factors of Company’s voluntary CSR
initiativesfor Company Executives.

The KM O measure of sampling adequacy is0.690 which indicatesthe present datais suitablefor
factor analysis. Similarly, Bartlett’s test of sphericity is significant (p < 0.001); that explains existence of
sufficient correlation between variablesto proceed withtheanadysis.

Table 3: Total Variance Explained

Total Variance Explained
Extraction Sums of Squared Rotation Sums of Squared
Initial Eigenvalues Loadings Loadings
% of | Cumulative % of |Cumulative % of |Cumulative
Component| Total |Variance % Tota | Variance % Tota | Variance %
1/ 3.661] 18.306 18.306| 3.661| 18.306 18.306| 3.392| 16.958 16.958
2| 2.738] 13.691 31.997| 2.738| 13.691 31.997| 2.786| 13.928 30.886
3| 2.709| 13.543 45.540| 2.709| 13.543 45540| 2.716| 13.581 44.468
4| 2489 12444 57.984| 2489| 12.444 57.984| 2.631| 13.154 57.621
5/ 1166 5.830 63.814| 1.166 5.830 63.814| 1.238 6.192 63.814
6 920| 4.599 68.413
7 892| 4.458 72.871
8 .688 3.438 76.308
9 .666 3.330 79.638
10 644 3.222 82.860
11 579 2.894 85.754
12 502 2511 88.265
13 458 2.292 90.557
14 432 2.161 92.718
15 403 2.017 94.735
16 .350 1.752 96.486
17 243 1.213 97.700
18 221 1.105 98.805
19 151 755 99.560
20 .088 440 100.000
Extraction Method: Principal Component Analysis.
a. Only cases for which Respondents = Company Executives are used in the analysis phase.

(Source: Primary Data)
I nter pretation

In abovetable, output liststhe eight val ues associated with each linear component (factor) before
extraction, after extraction and after rotation. Beforeextraction, Output hasidentified 5 linear components
withinthe data set. After extraction and rotation, the most important factor 1 explained 18.306% of total
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variance, factor 2 explained 13.691% of total variance, factor 3 explained 13.543% of total variance, factor
4 explained 12.444% of total variance and factor 5 explained 5.830% of total variancethat can be extracted.
Asevident from the abovetable(Tota Variations Explained) it wasfound that from thetotal 5 components,
1st factor ismost important and can be extracted.

Figure2: ScreePlot

.........

Companent Humber

Table4: Rotated Component Matrix

Rotated Component M atrix®P
Component
1 2 3 4 5
V22 Rural Development .889 .066 -.014 .005 -.139
Projects
V18 Environmental .874 A11 -.005 .058 -.140
Sustainability
V14. Hedlth Care Facilities .853 .039 -.014 .082 133
V6. Education 755 -.016 -.020 -.068 .063
V10. Animal Welfare .650 .030 .005 -.065 252
V20. Swachh Bharat Kosh .089 .883 .057 011 -.012
V16.Safe Drinking Water .065 .879 .033 -.028 -.035
& Sanitation
V8. Socio-Economic -.018 759 -.002 -.087 .078
Inequalities
V12. Encouraging Sports .162 .624 -.047 -.040 434
V25. Prime Minister's 135 -.341 338 -.128 .340
National Relief Fund
V17. Conservation Of .010 -.035 .854 027 -.018
Natural Resources
V21. Poverty Alleviation .013 -.073 832 .089 .039
V13. Armed Forces, -.031 .024 .805 -.057 -.088
Veterans, War Widows/
Dependants
V9. Gender Equality -.052 118 .690 -.053 .042
V15 Differently Abled -.022 .031 .040 .887 -.009
Persons
V19.Clean Ganga Fund .004 -.058 .035 .807 -.015
V7. Women empowerment -.047 .030 .063 781 -.068
V11. Heritage Art And 114 -.063 -.200 567 129
Culture
V24. Livelihood 117 .266 -.042 .003 726
V23.Slum Area -.162 -173 .018 448 492
Development
Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.?P
a. Rotation converged in 5 iterations.
b. Only cases for which Respondents = Company Executives are used in the analysis
phase.

(Source: Primary Data)
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Findings. Most Important factors of Company’s Voluntary CSR Initiatives for Company Executives

Inthe present study Factor Analysisexhibitstherotated factor |oading for the statements (Variabl es) of
most important factors of Company’s Voluntary CSR Initiatives for Company Executives. Looking at table of
Rotated Component Matrix, wefound that:

Factor 1. Includesfollowing 5 variables:
1. V22.Rurd Development Projects
2. V18 Environmentd Sustainability
3. V14 HedthCaeFacilities
4. V6.Education
5. V10.Animd Welfare

Factor 2: Includesfollowing 5 variables:
1. V20. SwachhBharat Kosh
2. V16. SafeDrinking Water & Sanitation
3. V8. Socio-EconomicInequdities
4. V12.Encouraging Sports
5. V25. Prime Minister’s National Relief Fund

Factor 3: Includesfollowing4 variables:
1. V17.Conservationof Natural Resources
2. V21 PovertyAlleviation
3. V13.Armed Forces, Veterans, War Widows/ Dependants
4. V9.Gender Equdity

Factor 4. Includesfollowing 4 variables:
1. V15, Differently Abled Persons
2. V19.Clean GangaFund
3.  V7.Women empowerment
4. V11 HeritageArt and Culture

Factor 5: includesfollowing 2 variables:
1. V24 Livdihood
2. V23.SumAreaDevelopment

CONCLUSION AND SUGGESTIONS

The goal of the current study was to examine the most crucial elements of the firm’s voluntary CSR
initiativesfrom the perspectives of both CSR recipientsand corporate management. Thefindings showed that
Women Empowerment, HeritageArt and Culture, Clean GangaFund, Differently Abled Persons, and Silum
Area Development were the Company’s Voluntary CSR Initiatives that had the greatest impact on CSR
Beneficiaries. Thefindings appeared to be accurate since the soci ety, upon which thefirmisbased, holdsthe
company in highregard and expectsgrowth and development fromitinreturn. CSRinitiativessotry to assist
society asmuch aspossible, especidly thelessfortunate. It combinesto offer the most advantagesto women,
physicaly chdlenged people, and environmentd activities.

Thesignificant CSR activities as defined by beneficiaries may also be based ontheideathat asa
corporation depends on societd resourcesto maintainitsdf, it must endeavor toimprovesociety. Beneficiaries
a so believe that empowering women also empowers society. CSRinitiativesassist womeninredizing their
full potentid, empowering themtolive comfortably and successfully parent their children. Beneficiariesregarded
the clean GangaFund, slum areadevel opment, historical art and culture, and differently abled peopleasthe
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mogt Sgnificant voluntary CSR actionsof corporatesintheJammudivison. It may dsoimply thet for benefactors,
the most significant CSR projectsfocused on their own immediate growth aswell asthe development of
society at large, such astheimprovement of dum regionsto enable genera development.

Incontrast, thefirm leadersfet that therura devel opment project, environmental sustainability, health
carefacilities, education, and animal welfarewerethe most crucia volunteer CSR projectsinthe Jammu
division. It may be concluded that asaresult of their most significant voluntary CSR activitiesinthe Jammu
division, corporationswere moreinclined to thegrowth and devel opment of society asawhole. Thefact that
rural regions are underdevel oped and must catch up with urban areasin order for the country to flourish
generally may bethe reason why corporationsview these CSR projectsasmost vitd . Furthermore, giventhat
resourcesare limited and are used for avariety of purposesthat put their availability in danger for future
generdions, environmenta sustainability isimportant for the benefit of both the community and the businesses
themselves. This iswhy it isa voluntary CSR initiative for corporates in Jammu. As a person’s health is their
greatest asset, healthcare facilities are crucial for business leaders as well. For this reason, the Jammu division’s
health facilities need to beimproved. Further, the businessleadersin the Jammu division val ue education,
whichisacrucia component of growth and development. It isavalid conclus on sincefocusing on education
isnecessary if the goal isto promote growth and devel opment because education hel psaperson become
independent and boostshisor her ability to contribute to the general devel opment of an areaor anation. Last
but not least, anima welfarewasa so seen by corporationsasasignificant voluntary CSR activity. Thismay
be dueto arising understanding of the need of protecting the natural ecosystems of theland and showing
compassionfor animals.

In summary, it can be said that efforts should be madeto carry out activitiesthat bridge satisfaction
between therecaiving end, i.e., CSR beneficiariesand company executives, withregard to CSR initiativesin
Jammu division. Both the perception of CSR beneficiariesand Company executiveswerenot moving pardld
in order of sequence. Consequently, the researcher makes the foll owing recommendations based on the
study’s results and conclusion:

Suggestions

»  More CSRinitiatives for women’s empowerment and individuals with disabilities should be carried out
inorder to fulfil public expectationsand demands.

> Initiativesshould betakento safeguard the weal thy residents of the Jammu region.

»  Similarly, effortsto develop slum areas and the Clean Gangafund should be made vigorously and
effectively.

»  Voluntary CSR programmesincluding thosethat promoteenvironmental sustainability, anima welfare,
and rural devel opment should also be made morewidely known.

»  Hedth carefacilities should be appropriately managed to ensure that everyonereceivestheir full
advantages.

»  Busnessesmust makesurethat no oneisleft behind in receiving an education, and they must havethe
right management and programmersto overseethe methodical application of that education.
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