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Preface 

In today's rapidly changing world, the role of ethics in business 
management has become more important than ever before. 
This book aims to provide a comprehensive understanding of 
the basic overview of ethics and business ethics, including the 
definitions and sources of ethics, the nature and objectives of 
ethics, and the types and advantages of business ethics. 

In addition, this book discusses various case studies of 
business ethics, such as the Tylenol crisis and the Bhopal Gas 
Tragedy, to illustrate the importance of business ethics in 
real-life situations. It also examines the principles of business 
ethics, the role of ethics in management, and the scope of 
business ethics. 

Moreover, this book discusses the concepts of attitude, belief, 
and values, including their definitions, sources, 
characteristics, and differences. It also explores the role of 
attitude, belief, and values in business decision-making and 
their impact on employee performance. 

Furthermore, this book covers the social responsibilities of 
business, including the rational dimensions of social 
responsibilities, the tools of social responsibilities, and social 
responsibility and responsiveness. It also discusses ethical 
theories, enterprise mission, institutionalizing ethics, and the 
implementation of a code of ethics. 

Finally, this book examines social audit and related aspects, 
such as the evaluation of the concept, objectives, needs, 
features, benefits, and approaches to social audit. It also 
discusses the social responsibilities of Indian businessmen 
and managers towards shareholders, consumers, 
government, and the community. 



viii 
 

This book is a valuable resource for students, scholars, and 
practitioners who want to gain an in-depth understanding of 
ethics and business ethics and their importance in today's 
business world. We hope that this book will contribute to the 
development of ethical and socially responsible business 
practices. 

 
Dr. Nilesh Kumar Tiwari 

www.drnileshtiwari.com 
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