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ABSTRACT

The next generation has a lot to offer in the
country’s progress. The youth’s involvement is
mostly dependent upon the business and
empl oyment oppor tunities provided by the nation.
Given the significant significance that youth play,
current research emphasises the viewpoint of
youth, particularly scholars. Additionally, thisstudy
examines the function of colleges in providing
businesstraining and educationin entrepreneurship
development initiatives to comprehend their
functionin constructing first-time businessowners.
Education in entrepreneurship is learnt about a
range of topics, including those connected to
entrepreneurship curricular topics. Activities
aimed at fostering entrepreneurship will be taken
into account in light of the institutions’ operations
with the establishment of the Entrepreneurship
Development Cell and a backup plan by means of
incubators, etc.
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INTRODUCTION

Accordingto Odoh (2014), youtharethemain
driver of the country’s economic growth and
development. With their natural intelligence,
inventiveness, and creative capacity, the nation’s
children offer enormouspromisefor innovation and
the advancement of dl nations.

Any nation that can support these young
individuasinthrivinginacutthroat environment is
entitled tothem.

Indiaisseen asan emerging market economy
that rank asthe sixth-largest nation intheworld by
nominal GDP. India’s young and rapidly expanding
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working age population is one of the main elements paving the way for the country to havethe greatest
economy in the world. India’s 34.8% youth population is quite promising. However, India has to improve the
abilitiesof itsyouth through formal education, training, and development if it isto harnessthe power of the
youth. Thiswill assist Indiain producing skilled individuals who can flourish in arange of contextsand
environments.

What kind of future we see for the country’s youth is the topic of discussion. Whether it’s to instruct
young peopleand point them inthedirection of renowned MNC positions. Itisawell-knowntruth that Indian
youth employment has become a major worry in recent years, given the country’s high unemployment rate.
Paradoxically, thosewho consistently fall short of the necessary requirementsarejust aslikely to be highly
educated asthose who lack education and training.

Asandterndive, Indiacould deve opitsyoung peopletofoster an environment that supportsburgeoning
entrepreneursand generate business prospects. Inlight of Indian educationintheframework of employment-
oriented employment, youth entrepreneuria deve opment shoul d recelve parti cul ar attention. VWWhen consdering
educetion, theemphad sshould be shifted from cregting jobsto creeting jobsthrough efficient bus nessass stance.

Entrepreneurship Trends in Students

Sincemany first-generation entrepreneursin Indiaare seeing successinther early years, thetrend of
entrepreneurshipisno longer exclusiveto second-generation businessowners. When afreshmen startsselling
online or buys a food truck, it shouldn’t be shocking. Unlike employment, which is restricted to the workplace,
businessisnot bound by professiona boundaries.

An individual’s propensity to launch their own company is referred to as their “entrepreneurship
tendency.” Many internal and external variables may be the cause of this inclination. A person’s interest,
atitude, idess, tdent, and willingnesstotakerisksared| consderedinternd influences. Theprimary determinants
of theinternal elementsthat support entrepreneurship are external circumstances. Role models, family
bus nesses, and business education, training, programmesfor devel oping skills, and technical and financia
assistance.

Young people are in a life cycle where their behaviour can be impacted. If this influence is positive—
in this case, by helping them develop entrepreneurial acumen—they will have a bright future. But when a
young personisgiven thetoolsto start their own business, they a so generate employment prospects. The
combined advantages of working for yourself and being employed should be policymakers” main concerns.

Entrepreneurship Education for Sudents

Thegoal of entrepreneurship education isto equip studentswith the knowledge and abilitiesthey
need to pursueacareer in business.

For soci oeconomi ¢ devel opment to be successful and sustainable, entrepreneurship educationiscrucia
(Klinger and Schundeln, 2011; Matlay, 2013). Thisis because entrepreneurship requires acombination of
dynamics, initiative, pers stence, and dedication.

Methodicad andimaginativeattemptsto generatefruitful endeavours(Acset d., 2008). Thiseducation
includesinspiring and supplementary ingtructionin additionto regular education. In additionto teaching Sudents
the fundamental s of entrepreneurship, entrepreneurship education should also make surethat studentsare
awareof thevariousformsof support that are avail ableand will lead to successful outcomes, enablingthemto
pursue entrepreneurship with confidence.

Beyond enhancing student incentivesfor entrepreneurship, entrepreneurship educationought toinspire
studentsto start entrepreneuria ventures. Along with when it comesto advanced business education, case
studies can be given by planning different competitions and events, creating bus nessmodel sthat fit, creating
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awareness campa gns, and creating busi ness devel opment through the teaching of businessskillsto pupils.
People havethe misconception that businessownersare born stockholders. Thisargument is predicated on
the idea that education won’t improve business values. This misconception has been dispelled (Gnyawali and
Fogd, 1994). Researchisnow amply demonstrating that entrepreneurshi p education can hel p businessstudents
acquire both new and existing persond attributes (Henderson and Robertson, 2000). Volkmunn et a. (2009)
assert that aseveryoneisan entrepreneur by nature, we areall entitled to the power of the enterprise.

Entrepreneur ship Development by Educational I nstitution

Only until educational institutionswork together to create asystem of support that worksto foster
entrepreneurship in studentswill there beany real progresstowards student entrepreneurial devel opment.
Dueto appropriate busi ness education, training, and growth, six to ten percent of Indonesian children grow
up to become entrepreneurs (Olanipekun et a ., 2016).

Theingtitution hasnumerousinitiativesin placeto support and encourage entrepreneurship, asnoted
by Luthje (2002). Consequently, in order to foster sustai nable student entrepreneurship development by
instilling entrepreneurial tendencies, entrepreneurship devel opment for studentswill necessitate not only
comprehens ve entrepreneurship education from educational institutions but a so arobust support network
viatheincubation centre, partnershipswith funding agencies, and other Government initiatives.

Review of Literature
Entrepreneurship Trends& Influencing Factors

Student participationin businessisinfluenced by avariety of internal and externd influences. Turker et
al. (2000) note that a person’s propensity for business is influenced by two main variables: external variables
linked to the environment and internal variables related to personal qualities. Studies indicate that students’
tendency towardsentrepreneurshipismoreinfluenced by interna characteristics, such asdriveand confidence,
than by external factors. But one of the outside variables—the presence of a solid support network—has a
considerable effect on students’ capacity to select companies. Numerous investigations have been carried out
tolook at the main causes of student entrepreneurship. Ponmani R (2015) statesthat asayoung student, he
conducted study on the obj ective and attitude of Coimbatore graduate studentsin business. They aretheones
that decidewhat to do for aliving, and theresearcher haslooked into the several aspectsthat could influence
their choice. Father income, father education, and businesstraining activitiesfor sudentsmgjoringinthearts,
sciences, and business, respectively, are identification factors that influence the student’s tendency towards
entrepreneurship. It isa so mentioned that each student hasauniquerisk tolerance, level of dedication, and
businesssavvy, all of whichinfluencethe proportion of studentswho decideto pursue businessendeavours
following graduation. The curriculum should be changed to inspire and motivate students to develop
entrepreneurial tendencies, according to the study. The study proposed expanding the number of counsdling
and guidance centresthat resembl e busi ness awareness camps.

To encouragetheinternal componentsof the businessinclination, externd influences need to betaken
into account. Thisissupported by adifferent study conducted by Dr. Pandya (2018), which found that a
relatively small percentage of respondents expressed interest in launching their own companiesfollowing
graduation. Themagjority of them tended to sel ect occupations based on factorsincluding low salary, job
security, and unfavourable business environments. Furthermore, it was observed that the participantswere
not coerced by their parentsto select aparticular lifestyle or career path. Teachers and teachersin the case
part, however, urged respondents to choose entrepreneurship. The hypothesis’s investigation revealed that a
number of variablesare comparablewhenit comesto participating in bus ness-related Entrepreneuria role
models, parental encouragement, and organised sportsal contributeto the success of new bus nessventures.

To givethem accessto abus ness support programme, the researcher proposed introducing astudent
grant. Additiondly, itis proposed that the Government provide ataxable product or other benefit that enables
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young entrepreneursto meture and guarantee cash flow for aminimum of ayear following graduation. According
to astudy by Abu Bakar et al. (2017), young people’s self-esteem positively influences their propensity
towards business. It has gained knowledge about the four key choices Saudi Arabia’s youth make when
garting their own businesses: financid resourceavailability, socid legitimacy, youthful entrepreneurid spirit,
and entrepreneurid aptitude.

Theresultsvaidatethat thelikelihood of starting abusinessin Saudi Arabiaispositively correlated
withfactorslike money, ambition, and trust in theabilitiesand experience of previousentrepreneurs. Conversdly,
thefear of failurehasanegative correlation with the devel opment of entrepreneuria impulsesinyoung people.

Entrepreneur ship Education

Business devel opments and entrepreneurshi p education aredirectly related (Kayoncuoglu et al .,
2017) carried out controlled studiesinwhich one control group was given businesseducationwhilethe other
did not. The study’s findings emphasise the value of entrepreneurship education in raising students’ aspirations
in this area. The findings demonstrate that entrepreneurship education strengthens a person’s will and tenacity;,
broadenstheir perspectiveto face some obstacleswhile launching abusiness, and lessenstheir negative
thoughts about operating one. Scientific research demonstrates that education can improve the goal of
entrepreneurship and that entrepreneurship education can help to attract new entrepreneursto the market.

Theseinitiativesarejudtified by thefact that thefoundation of entrepreneurid conceptsisliteracy. It can,
a thevery least, raise public knowledge of entrepreneurship (Storey and Greene, 2010; Reynoldset d.., 2003).

Theliterature also makesclear that entrepreneurship educationisnot just availableto the generd
population. Other forms of entrepreneurship education may help pique students’ enthusiasm in starting their
own businesses(KhanA., 2017). Therelationship between entrepreneurshi p education and entrepreneurship
development was the main subject of the study, “Entrepreneurial Education at University Level and
Entrepreneurship Development.” Three different forms of entrepreneurial education are covered. They are an
al-around education, inspiring education, and continuing education that hel ps studentsgai n entrepreneurship
skills. Theresearcher makesit clear that in order to inspire studentsto pursue entrepreneurship and facilitate
their own entrepreneurid development, high-qudlity entrepreneurship educationisrequired. TheUniversity of
Bangladesh must take a firm stance in its entrepreneurship education given the study’s heavy emphasis on the
correlation between the three forms of entrepreneurship education and students’ development as entrepreneurs.

In their study “Entrepreneurship Education in India - Scope, Challenges and Role of B-schools in
Promoting Entrepreneurship Education,” Rehman et al. (2012) concentrated on using a formal education
programme to pique students’ interest in entrepreneurship. The history of entrepreneurship in India is covered.

Education about entrepreneurship is thought to be one of the key elements influencing a student’s
tendency. It’s constantly crucial in developing strategies to encourage entrepreneurial education.

Structured ethical theory can help us understand students’ comfort levels in entrepreneurship (Ajzen,
1985). Karimi et d. (2012) have validated asimilar outcome with astudy among graduate students done by
an lranian institution, which suggests that students should be organised when it comes to picking an
entrepreneurid path. In addition to attitudes, entrepreneurship education affectsthese prearranged behaviours
so that learners can make choices. Universitiesare urged to concentrate on entrepreneurship education
programmesin order toinspire studentsto choose entrepreneurship asavocation.

This emphasises how entrepreneurship education has a significant influence in influencing a learner’s
entrepreneuria acumen.

Entrepreneur ship Development
Variousviewpoints have been employed to comprehend how educeation affectsthegrowth of skillsin
pupilsthat may encourage them to pursue entrepreneurship. Thisclaimissupported by human capital theory,
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which also shows a clear connection between it and a country’s capacity to move from developing to developed
economies(Olanipckun et d., 2016). Education inentrepreneurshipinvolvesmorethanjust booking knowledge;
it dsoinvolvesdeve oping skillsviatraining and devel opment initiatives.

Inorder to provide graduates of entrepreneurship with long-term assistance, this study emphasi ses
the necessity of awell-designed strategy to entrepreneurship development by Nigerian universitiesand
educational institutions. The study “Study of incubation centres & their role in promoting entrepreneurship in
India by focusing on facilities built for 1IMs / 11Ts” was carried out by Gupta and Rathorein 2014. This
research examines the various ways that 11Ms and 11Ts’ entrepreneurship cells and incubators encourage
studentsto devel op an entrepreneurial mindset. In additionto providing fundamenta entrepreneurship education,
an efficient support network encourages studentsto become better entrepreneurs. It not only hel psstudents
learn about entrepreneurship but a so contributesto the devel opment of asupportive amaosphere. Particularly,
incubators hel p students overcomethe difficult task of obtaining startup capita by raising money for them.
Studiesindicatethat 11 Tsare better equipped to assist IMsthan LLMsin India, and as such, they suggest a
range of entrepreneurship development initiativesand support strategies. Thisemphasi seshow importantitis
that these systemsassist other educationa establishmentsin Mumbai.

Thetopic of Ajideand Kamed (2018) isentrepreneurship growth in anumber of devel oping nations.
From the conversation on encouraging instruction and the advancement that will be offered asacareer option
to those entrepreneurs, The evol ution of entrepreneurship isthe main topic of the study. Talents. It comprises
opportunity-based training to aconsiderabl e degree. Awareness of pertinent markets, communities, and
technol ogiesand collaborationswith Governmentd organisations. Business-minded oneway to conceptudise
growth is as activities that the individual’s knowledge, abilities, attitudes, and attitudes and organisations to
assume the position of business owners (Osemeke,2012). The investigation’s main goal was to examine how
environmentd variables, new businesses, vison, and societd significance of businessownersand Governmentd
initiativesin creating nationsto support thedevel opment of entrepreneurship.

CONCLUSION

When the country isaffluent, young peopl e prosper, and vice versa. When moreyoung people choose
towork for themselves and are actively employed rather than continuing to be jobless, thiscyclewill be
successful. Rather than producing al job seekersautomatical ly, the propensity of young entrepreneursto see
opportunities and grow will contribute to the creation of asignificant number of job creators. In order to
inspire young peopleto pursue busi ness, entrepreneurship education and other forms of support will aways
play apart. Educationa establishmentsareessentia in moulding young peopl e by establishing thiskind of
enterprise. Thiswill contributeto the devel opment of prosperousentrepreneurswhowill advance nationa wedth.

REFERENCE

1. Ajakore, OM (2015). Entrepreneurship Education and The Propensity for Starting BusinessesAmongst
University Students in Southwestern Nigeria. “Entrepreneurship Propensity Among
Students in India” Obafemi Awolowo University, lle-ife, Osun State, Nigeria Hezekiah
Oluwasanmi Library Post Graduate Thesis.

2. BhattacharyyaJishnu, Dash Manoj Kumar, Globa Journd of BusinessExcellence(2017),A Review
to Understand the Challenges a Prospective Entrepreneur May Faceinthe Indian,
Emerging Economy. Vol. 10, No 1, pp 18- 26

3. Kalyoncuoglu Selma, Aydintan Belgin, Goksel Aykut (2017) -’The Effect of Entrepreneurship
Education on Entrepreneurial Intention: An Experimental Study on Undergraduate
Business Students” Gazi University, Journal of Management Research, ISSN | 94
[-899X 2017, Vol. 9, No. 3

October to December 2023 www.shodhsamagam.com | roact Factor
ADouble-Blind, Peer-Reviewed, Referred, Quarterly, Multi Disciplinary and Bilingual Sl F[22023)' 7.906 1465
International Research Journal '



. Kiran Kumari Sharma
ISSN : 2581-6918 (E), 2582-1792 (P)
Year-06, Volume-06, |ssue-04 SHODH SAMAGAM Page No. 1461 - 1466

4.  Olanipekun, D. Wahid, U Ahmod, Lateef Olamide, Brimah, Nassir Aminu, ADEY EMI. Benjamin
Adekunle (2016) “The role of educational institutions in fostering entrepreneurship
development” AEIJST, Vol. 4, Issue 4 ISSN — 2348 — 6732, (2016).

5. Pandya Viral M. (January, 2018) “Study of factors affecting entrepreneurial inclination among University
students” International Journal of Business Economics and Management,
Research Vol. 9, Issuel, Imp act Factor: 4.963 | SSN: (2229-4848)

6. Ponmani R(May 2015) A Study on Entrepreneurid Attitude Orientation and Intention among various
Categories of Students, The Shodhganga@INFLIBNET.

http://shodhganga.inflibnct.ac.infhandle/10603/72720

8.  hitps /Mmww.acadcmiaedu/ 359843 16/Study of FactorsAffecting Entrepreneurid InclinationAmong
Univerdty sudents.

9. https.//www.acadcmia.edu/35984316/Study of factors affecting_entrepreneurial _inclination
among_universty students

10.  https//www.acadcmin.edu,6930586/Entrepreneurial_propensity a field Study on the turkish
university _students

*kkkkkk*k

October to December 2023 www.shodhsamagam.com | roact Factor
ADouble-Blind, Peer-Reviewed, Referred, Quarterly, Multi Disciplinary and Bilingual Sl F[22023)' 7.906 1466
International Research Journal '



