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ABSTRACT

Themost important contributorsto progress
have always been thought to be women. WWomen
entrepreneurs in rural and urban areas are
responsible for fostering the economic expansion
of their countries. As female empowerment has
been prioritized, resulting in their economic
position. It iscrucial to support small businesses
inorder to become self-reliant. SHGsenablesrural
women business owners to learn about financial
institutions, Gover nment programs, technical and
marketing expertise, etc. Self-Help Groups have
made significant advances. By giving rural women
microcredit to engage in income-generating
activities, the Government plays a role in the
development of their entrepreneurial abilities.
SHGs are regarded as a potent instrument that
adopts positive a strategy for empowering women
that will improve society, the situation of women
economically in society.
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INTRODUCTION

Entrepreneurs have emerged as a result of
India’s economy’s rapid transition from an agrarian to
an industrial one. Entrepreneurs are seen as akey
component in a country’s economic Success.
Successful business people play acrucia rolein
reducing poverty and cregting jobs, which promotes
long-term economic progress. According to Omoruyi
et d. (2017), entrepreneurship would hel p createjobs
inrura aressthat will helpthevillagerssecurealiving
and lead to inclusivegrowth. Over theyears, socidly,
culturally, and economically, womenin Indiahave
experienced oppression and exploitation. To them,
education was foreign. The idea of a women’s
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entrepreneur was cregted in an effort to end oppression and dienation and rai sethe position of womenin society.

Women Entrepreneurship

Women’s entrepreneurship is a modern idea that gained popularity in the late 1970s with the introduction
of the United Nations Decade for Women (1975-1985). It is widely acknowledged that female entrepreneurs
arekey to economic expansion. They arein charge of creating jobsfor both themsel ves and other people.
They aredoing well asdesigners, decorators, fabric painters, caterers, and they arelooking at anumber of
additiona opportunities.

Women are becoming more entrepreneuria and actively participating in businessendeavorsastime
goesby. Rd atively many fema e businessownershave started their companiesand operated them successfully.
Thecontribution of fema eentrepreneurstoinitiativesaimed at strengthening thenation hassignificantly increassad.
Measures are taken in recognition of the role played by women entrepreneurs in the nation’s overall economic
development. The United Nations Decade for Women (1975-1985) launched in the late 1970s, giving rise to
themodern concept of women entrepreneurs. It iswidely acknowledged that fema eentrepreneursarekey to
economic expansion. They arein chargeof creating jobsfor both themselves and other people. They are
thriving asfabric painters, caterers, designers, and decorators, and they want to support femal e entrepreneurs.
(2011) Goyal and Prakash.

Women entrepreneursinrural and underdevel oped areas face anumber of socioeconomic challenges,
including lack of awareness, alack of funding, movement restrictions, amal e-dominated environment, and
conventional family values. Rural women’s misery has been caused by a lack of resources, inadequate education,
and unemployment (Dees, 2007).

Self Help Groups

Microfinancewas devel oped asapowerful instrument to promote and encourage femal e entrepreneurs
inrura and underdevel oped areas. Additiondly, SHGs(Self Help Groups) haveacted asacatayst by ensuring
that rura women have easy accessto finance (Karmarkar, 2003). SHGs are characterized by Singh and Jain
(1995) asvoluntary associations of people established to accomplish both socia and economic objectives.
According to Macolm (1998) and Ojha(2001), these SHGs are d so known as Rotating Savings and Credit
Associations(ROSAS), chit funds, and revolving funds.

SHGsareintentionally small groupsof 15 to 20 personsfrom similar socioeconomic backgrounds
created to encourage and deploy savings. The group’s members save some of their wages and put money into
apooled fund. In accordance with the group’s decision, loans from the pooled common fund are made to its
membersto hep them satisfy their needs. When thereisan emergency or acaamity, thegroup lendsahe ping
hand to its members. Ela Ramesh Bhat formed the Self-Employed Women’s Association in 1970 and a co-
operative bank that provides microloansto women so they can start their own businesses. Later, Annapurna
Mahila Mandal in Maharashtra and Working Women’s Forum in Tamilnadu pursued the idea of offering
microloansto underprivileged women. Thisdemonstratesthe SHG revolutionin Indiahasevolved from a
small saving group created to empower rura women into one of themost significant and promising platforms
withthegod of improvingthewelfareof rura familieswho arelessfortunate.

Sdf-help groups have made animportant contribution to empowering rura women. By cresting jobs,
encouraging saving habits, offering small loansfor launching small businesses, raisingincomeleves, etc.,
SHGshavetransformed lives (Sharma, 2001). In order to satisfy social demands, SHGsarethedriving force
behind socid transformation (Mair and Marti, 2004).

Even Non-Credit SHGswere established to start joint farming, forestry, rura industries, and marketing
of agricultural and non-agricultura products.
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SHGisacomprehendg veplan crested to preparewomen for income generdting programsthat emphasize
sdlf-employment. Thiswill enable poor rura womentoraisetheir leve of living, enabling themtotransition
from astate of subsistenceto one of sustainability. Self Help Groups (SHGs) have helped rural women
become businesses.

Role of SHG’s in Promoting Women Entrepreneurs
Sdlf Help Groups have been essential in enabling rural women entrepreneurs. They play an activerole
infostering entrepreneurshipinrurd areas. SHGsare currently being considered asan advantageous platform
and durable channel for enhancing the economic and socia standing of women. SHGsarein chargeof :
a) Serveasan organization to uniteunderprivileged women, help thembuild their abilities, and givethem
the confidenceto fend for themsalves.

b)  Encouragerura women to become entrepreneursby giving them the resourcesthey need.

c) Preparingwomenfor work that generatesrevenue, which will reduce poverty and raisetheir level of
living.

d) Offering microfinanceto help poor women start small companiesand becomeindependent.

€) Establisha corpus fund for credit and thrifty activities by combining group members’ savings. Members
will beableto borrow thisin an emergency.

f) Raseawarenessamongrura women of theneed of saving money, good hed th, e ementary education,
and other topics.

g SHGsareresponsiblefor givingrura residentsdirect accessto several Government programs.

h)  Gain sdf-assurance by having morewomen participatein decisions about production and marketing.

)  Makewomen moreprominent as contributors and decision-makers makersand heirsin severa life

spheres. Thisisdueto Whenever she participates actively in any SHG she hasmore opportunitiesfor
socid interaction and self-esteem self-respect, too.

SHG Bank Linkage Programme to Finance Micro Women Entrepreneurs

Linking SHG with Bank isessentia for promoting financia inclusion. ANABARD-agpproved action
research project isthe Self Help Group Bank Linkage Program. It was created as alow-cost method of
providing financial goods and services to those in need who don’t have access to traditional banking. In 1992,
SHG-BLPwasestablished asapilot program to link 500 SHGsto conventional banking. Today, SHG-BLP
hasgrowninto asgnificant provider of microloanswith abroad dientd eand community reach. Bank connections
with SHGs givemembers accessto additiona banking serviceslike Mission paymentsand other Government
monieslikeinterest subsidiesand insurance services. Additionaly, it encouragesfinancial awarenessamong
membersand aidsthem in thewise use of finance. Asaresult, the SHG Bank Linkage Programmeisthemaost
important strategy for delivering financial servicesto rura poor peopleover thelong term. Thetwo key
factorsinadvancing SHG-BLP are:

Opening of SHG Saving Bank Account

This is the first step toward the Self Help Group’s financial inclusion. SHGs and its members will
recelvethefollowing benefits by opening savingsbank accounts:

I. MakeAccessbleaRangeof Banking Services.
[1.  Excess monies from the SHGs can be deposited in a bank, strengthening members’ faith.
[1l.  Encouragesfinancid literacy anong SHG participants.

IV. Thefinancial servicesare madeknown to every SHG member, who eventua ly starts doing business
withthebank.
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Empowering Credit Linkage of SHG

Revolving Fund and Community Investment Fund are the key sources of funding for SHGsand its
associationsfrom SHG-BLP. By providing thisinitial funding, SHG memberswill be abletolearn sound
money management skillsand access bank credit for their production and consumption needs. To enable
SHG to obtain the required credit, competent guidance and support arerequired.

According to the books of account:

I.  SHG must have been present and activefor the past six monthsin order to qualify for initial credit
linkage.
1. SHGs should adhere to “Panchasutras” such as holding frequent meetings, saving regularly, internal
loaning based on member requirements, repaying loans on time, and maintai ning current books of
accounts.

1.  SHGsmust adhereto the NABARD-established grading standards.

IV.  Non-operationa SHGsmay dso bedigiblefor credit provided they undergo rehabilitation and continue
to beactivefor at |east three months.

Despitetheextensive expansion of theformal credit system, rural women businessownerstill rely on
unorganized money lendersto satisfy unforeseen financial needs. Thereisno regulationon lendingtothis
group of people. Inthisregard, NGOs have performed aground-breaking function by acting as Self-Help
Promoting Institutions (SHPI) and encouraging and enabling SHGs’ credit linkage with banks. With the help
of NABARD’s promotional support, a number of rural financing institutions, including Regional Rural Banks,
Disgtrict Co-operative Centra Bank, Primary Agricultural Credit Society, Individual Rural Volunteers, and
many other SHPIs, are strengthened to carry out SHG’s promotion. Thus, the Micro Credit Innovations
Department of NABARD offerscontinuous accessto financing through various microfinance models, serving
alargenumber of househol dsthroughout the nation.

Thefact that women make up themgjority of thosewho benefit from thisfinancia incluson gpproachis
acertainindicator of the promotion of rural women entrepreneursin India. In order to promote the genera
devel opment, expansion, and establi shment of SHGs and rural women entrepreneurs, aswell asto increase
their self-assurance and independence, NABARD and NGOs have asignificant roleto play.

Government Schemes and Bank Schemes for Women Entrepreneurs

Thelndian Government and banks haveintroduced anumber of initiativesto support femaeentrepreneurs
in India’s cities and rural areas. This program will help women start businesses and develop their entrepreneurial
skills. Someof theplansavailableare:

Government Schemes

1. Udhyam Sakhi: TheMinigtry of Microand Smal Medium Enterpriselaunched Udhyam Sakhi Schemes
inorder tofoster socia entrepreneurship and businessmode sthat will focuson low cost items. Under
this program, projectswith amaximum cost of Rs. 25 lakhswould be supported. It offerstraining,
mentorship, and other servicesto help women launch and grow their own businesses.

2. Economic Empower ment of Women Entrepreneursand Sart-up by Women: A Ministry of Skill
Development and Entrepreneursinitiative that envisionsapreliminary incubation and accel eration
program for women micro entrepreneursto launch new businesses and grow current ones.

3. Deendayal AntyodayaYojana: ThisMinistry of Rural Development initiative placesan emphasison
boosting rural women’s capacity and providing them with a variety of livelihood opportunities. Mahila
Kisan Shaktikaran Pariyojanaisagood exampleof how effectivetheplanis.

4. Udyogini Scheme: Thisprogramisrun by the\Women Development Corporation that supportsrura
women entrepreneurs by providing them with funding to launch new busi nesses. Women with annua
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incomesof up to Rs. 1.5 lakhs are granted | oans with maximum amounts of up to Rs. 3 lakhsand
competitiveinterest rates.

Mahila Samriddhi Yojana: Thisprogram was created by the Nationa Backward Classes Finance
and Development Corporation (NBCFDC) to offer microloans to women business ownersfrom
underrepresented groupsthat have been recogni zed by thefederd or state Governments. The maximum
loan amount per beneficiary with an annual incomeunder Rs. 3LakhsisRs. 1,25,000. Loansup to
95% of the project’s value are approved by NBCFDC.

PrimeMinister NarendraM odiji has approved capitali zation assi stancefundsup to Rs. 1625 crorefor
41akh SHGsin order toincreasethe opportunitiesfor women entrepreneursand their contributionto
economic growth. Additiona fundstotaling Rs. 25 crore were made availabl e as seed money for 7500
SHG membersaspart of the PM Formalization of Micro Food Processing Enterprises Scheme. 75
FPOs (Farmer Producer Organi zations) arefunded by the Ministry of Food Processing Industriesto
thetuneof Rs. 4.13 crore.

Schemesby Bank

1.

BhartiyaMahilaBank Commercial L oan: Thisloanisavailabletofemale business ownerswho
are establishing new ventures. A maximum loan of Rs. 20 croresat an interest rate of at least 10.15%
isbeing offered to them. Additionally, a0.25% rebateis provided.

Annapur na Scheme: Women who want to start acatering business can apply under this program.
For the purchase of cooking necessities, utensils, setting up atruck, establishing agas connection, tc.,
aloan of upto Rs. 50,000 isgranted. Interest ratesarein linewith current market rates.

Dena Shakti Scheme: Women entrepreneurs who seek to grow their businessesin the areas of
agriculture, retail, manufacturing, and micro enterprisesaregiven financial helpuptoRs. 201akhs.
0.25%istheinterest rate.

Mahila Udyam Nidhi Scheme: The Small Industries Devel opment Bank of India(SIDBI) provides
financial support to women entrepreneursup to Rs. 10 lakhsfor the establishment of new small-scale
businessesand for the transformation of existing businesses. Theloan must berepaidinfull within 10
years, plusa5-year moratorium.

Mudral oan: Introduced by the Government with theintention of providing financial support to
femal e entrepreneurs|ooking to open businesseslike salons, coaching facilities, tailoring shops, €tc.
MudraLoanscomeinavariety of forms, including Shishu, Kishor, and Tarun, with amountsranging
from 50,000 to 10 lakhs at reasonabl einterest rates.

SreeShakti Yojana: Under this program, women who are registered with their state’s Entrepreneurship
Devel opment Program are€eligibleto get financia assstanceupto Rs. 2 Lakh a areduced interest rate
of 0.05%. Women who hold asignificant ownership stakeinthe company areeligibleto benefit from
thisprogram.

Orienta Bank of Commerce devel oped the Orient MahilaVikas Yojana Schemespecificaly for women.
ownershaving a51% ownership stakein their business. For loansbetween Rs. 10lakh and Rs. 51akh,
collateral isrequired. Theseloanshave arepayment term of 7 yearsand an interest rate cap of 2%.

Challenges Encountered by Women Entrepreneurs and SHGs

Critical barriers must be overcome by women company owners and SHGs when trying to secure

funding for their ventures or technical support. Thefollowing aresomeof theissuesthey encounter:

L ack of Knowledge: First, dueto inadequate knowledge, the SHGsand their membersare unaware

of the different Government and bank initiatives. Members’ ignorance of the loan application process is a
barrier to starting anew business.

BarrierstoTrainingand Capacity Building: For rura womento devel op entrepreneurid skillsand

engageinincome-generating enterprises, itisimportant to provide gppropriate training and capacity building

October to December 2023 www.shodhsamagam.com | roact Factor
ADouble-Blind, Peer-Reviewed, Referred, Quarterly, Multi Disciplinary and Bilingual Sl F[22023)' 7.906 1471
International Research Journal '



. ShikhaKumari
ISSN : 2581-6918 (E), 2582-1792 (P)
Year-06, Volume-06, |ssue-04 SHODH SAMAGAM Page No. 1467 - 1473

initiatives. The SHG membersare unableto engagein appropriate entrepreneurid activitiesdueto inadequate
skill devel opment activitiesand training (M ohanty, 2013). Duetoinsufficient training, rural women entrepreneurs
lack marketing abilities; asaresult, they must incur loss, which preventsthem from promoting livelihood
through SHGs (K ashyap 2008).

Irregular Megtings Oneof themain obstaclesto using SHGsasagrowth platformwasthel ow invol vement
of membersor incons stent attendance caused by alack of funds, time, and family commitments a meetings.
Additionally, several SHGs didn’t have regular meetings since they lacked motivated or literate individuals to
serveasthe SHG secretary.

Lack of Co-operationfrom Banks SHGsmust ded with chalengeswhile opening bank savingsaccounts.
The inability of SHG members to get financial aid from the bank is caused by the bank executives’ lack of
interest and lack of cooperation. Banksdo not give SHGsmuch thought while providing financial assistance.
Because they don’t trust SHGs and its members, bank officials are constantly concerned about rural women
repaying loans.

Patriarchal Approach: Frequently stereotyped asbeing respongiblefor theentirefamily. Entrepreneurid
rural women or SHG women family membersfrequently treat memberswith condescension if they develop
their own business. Members of SHG frequently lack family. assistancewith starting SHG operationswhile
carrying out the tasksrel ated to the home (Thil egpan and Soundararajan, 2013; Singh (2014); Savithaand
Rajashekar (2014). such a crude approach and social pressures demotivate women’s efforts in pursuing any
avallablefinancia options.

L ack of Marketing Facilities: SHG membersfrequently experienceavariety of marketing issues,
including alack of orders, incorrect affiliation with marketing firms, ineffective sales promotion strategies,
fiercerivary frombig suppliers, alack of clearly defined distribution routes, etc. Womenfind it difficult to
navigate the professional world since there aren’t enough possibilities for networking.

CONCLUSION

Itisimperativeto give SHG women entrepreneursthe essentia entrepreneuria skills, increase self-
confidence, indoctrinateentrepreneuriad cgpability, and providetraining. Thedevel opment of amorethorough
and committed policy agendaby the Government, together with acooperative mind-set and pers stent assurance
from many stakeholders, will go along way toward strengthening the advancement of SHG and women
entrepreneurs.
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