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ABSTRACT

Street vendors are among the poorest
members of the unorganised sector, or self-
employed individuals, in the city of Mumbai. This
paper aims to depict the living conditions and
wor king conditions of Mumbai street vendors. The
study is exploratory in nature, and a quantitative
method is used to explain the occurrences.
Purposive sampling was utilised by the researchers
to collect data for this study fromfifty participants.
I The study’s conclusions address the effects of
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Onginakty Assessment Most urban poor peoplein Indiawork inthe
overall simitarity: © %0 unorganised sector. The term “informal sector” was
Date: Feb 22, 2024 first used by W. Arthur Lewisto describetheworking
ek Low simtarty deecto, okt your spervioe  onges e e, | CUlTUP@ OF @ CEFtain group. Peoplewho work in the

unorganised sector are being forced out of society by
urbanisation and industrialization (Robert L. And
Tignor., Arthur Lewis, 2005). Highly competent
candidateswill be hired for white-collar jobs. rolesas
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aresult of growing urbani sation, but thosewho lack the necessary skillsand qualificationswill haveto look for
self-employment in the unorganised sector, which includes street hawking. “Anyone involved in the sale of
articles, goods, wares, food items, merchandise or everyday use or providing servicesto the public, whether
onasidewalk, lane, sidewalk, pavement, public park or any other public placeor private area, or froma
temporary built-up structure or by moving from place to place,” is defined by the Street \endors (Protection
of Livelihood and Regul ation of Street Vending) Act, 2014. Additiondly, thisAct (BareAct, 2014) establishes
whoisalowed to sall goodson thestreet. All street vendors, aslisted in the survey conducted in accordance
with sub-section (1) of The Town Vending Committeeshall issueacertificate of vending to any person who
has reached the age of fourteen or any other age as may be prescribed by the appropriate Government, in
accordance with theterms and conditionsand withinthe timeframe specified in the scheme, including the
restrictions specified in the plan for a certificate of vending, as per Section 4(1) of the Act. “An individual’s
view of their placeinlifein relation to their gods, aspirations, standards, and concernsin the context of the
culture and value system in which they live” is the definition of quality of life given by the World Health
Organisation (World Health Organi sation, 1997). Thisdescription highlightsthefact that the phrase coversa
broad variety of elements, such asaa person’s interaction with important aspects of their surroundings as well
asther physica and menta well-being, degree of independence, socia connections, and persond convictions.
Dueto poverty and alack of opportunitiesfor productive employment, most street sellersareimmigrants
from rural areaswho have been compelled to moveto the city in search of better opportunities. Because
sreet sdllingrequiresvery littleintheway of talent and aminimd initia financid investment, itisthereforethe
most important and easiest way for theimpoverished in rurd areasto makealiving. Lack of socia security is
oneof themain problemsthat al workersin the unorganised sector dea with (NCEUS). Being astreet seller
entailsrisky work becauseit isacomponent of thelarger informal economy. and ambiguity. They do not,
however, receive any social security benefits from the state. (Saha, Deborahl, 2012) India’s major cities
experiencedissuesin the 1990sthat were common to many citiesworldwide: increasing urbanisation, traffic,
adearth of legitimatejob opportunities, and asignificant growth intheunofficid sector. Numeroussmall-scae
street vendor associ ations emerged to oppose the widespread evictions of street vendorsthat occurredin
some cities, as well as other nations, as a result of the urban elites’ pursuit of “world class city” designation
(Shalini Sinhaand Sally Roever, 2011). The main targets of these protestswere local Governments and
finding solutionsto problemswith street sellersusing public areas.

Further investigation indicatesthat there are now more street vendorsin large Indian cities. notably
within the previous coupl e decades. With over 250,000 street vendors, Mumbai hasthe most, followed by
Kolkatawith over 150,000. There are about 80,000 street vendorsin Ahmedabad and Patna, and about
30,000 in Indore, Bengal uru, and Bhubaneshwar. (Quoted in Sharit K. Bhowmik, Urban Responsesto
Street Trading: India, 2003). Therightsof street vendorsarea so frequently violated insevera Indian cities,
asiswiddy known. Conversdly, the Supreme Court has adopted an aternative position. For instance, Sodhan
Singh, aregular street vendor who sold clothes on Janpath in New Delhi, was evicted by the New Del hi
Municipal Corporation over ten yearsago. Hesaid inaPublic Interest Litigation hefiled with the Supreme
Court that Hisfundamenta rightswereviolated by theact, most notably hisability to engagein commerceor
business as guaranteed by Article 19(1)(g) of the Indian Constitution. Thisimportant Supreme Court ruling
highlightsthe value of using public space and street vending. The upsideisthat, asthe Sodhan Singh v.
N.D.M.C. and ors, 1989 case amply demonstrates, street vending provides many essentiad commoditiesat a
lesser cost. Themost important thing to keep in mind isthat street vendors should be properly regul ated rather
than outlawed becausethey are ssimply expressing their fundamental freedom to engagein business. The
typica problemsthat street vendorsfaceimply that national actionistheonly way to solvethem, asopposed
torandomlocd efforts. Consequently, thereanationd institution that could assist in coordinating and projecting
the activities of street vendor associations acrossthe country wasrequired. A significant part of the 1998
Bellagio Declaration camefrom SEWA. The Nationa Alliance of Street Vendorsof India(NASVI) was
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established in Ahmedabad, India, in September 1998 as a combination of independent groups and labour
unionsthat serve street vendorsthroughout the Indian subcontinent with thegoal of bringing attention to the
declaration’s goals. It mainly defends the rights of vendors on the streets. Street vendors have a single platform
to cometogether and voicetheir rightsand concernsthanksto NASVI. Currently, 22 statesand morethan
350 groupsthat deal with street vendorsaremembersof theAlliance. It draws attention to the advantages. of
hawkersand sellers, aswell astheir issues and circumstances, so that authoritiesand city plannerswill be
unabletoignorethem (Sharit K. Bhowmik, 2003). The Government has started to passlawsto safeguard
street vendors, but the processisd ow and ineffective. Studiesby Bhowmik (2001) and Anjaria(2006) have
highlighted the problemsof street vendors, which aremostly rdated to issuesof socid protection, employment
conditions, credit accessibility, and public space usage. Additionally, a study titled “Hawkers and the Urban
Informal Sector - A Study of Street Vending in Seven Cities” carried out in Imphal, Ahmedabad, Mumbai,
Patna, Kolkata, Bhubaneshwar, and Bengal uru by Bhowmik (2001) showsthat street vendors havelittle
resourcesfor their profession and are frequently obliged to purchase productswith credit.Becauseit |ooks
into how street vendors handletheir money access, thisresearchisimportant. Hea so brought up theimportant
topic of street vendors’ access to social security. Studies show that a sizable portion of vendors polled had
dealt with harassment, goods confiscation, fines, or eviction. Nearly half had beenviolently evicted, causing
moreinjuriesinthe process. Therefore, thegoal of the current study isto ascertain whether the working
conditionsor standard of living of street vendors have changed in any way.

Research Designation

1. Research goal number one: to find out how aware respondents were of Mumbai’s high standard of
living.
2. Tofind out how the participantsspend meaningful timewithther family.

3. Carryoutstudies to ascertain the socioeconomic standing of Mumbai’s street vendors in light of COVID-
19.

Research Objective

Thisisan exploratory study that examineshow peopleview their quality of life, how much they know
about administration and Government, what services are offered during COVID, what they need for
entertainment, and how they feel about Mumbai’s way of life.

Universe

TheentireMumbai popul ation who worksas astreet vendor makes up the universe of our research
project.

Sample Size

Fifty Mumbai residentsmake up the sample sizefor thisresearch project. During the datacollecting
period, theresearcher contacted 50 respondents. After checking theraw datafor errorsand omissions, the
samplesizefor the study wasreduced to 50. The participants Peopl elike ashawkers, pheriwallas, vegetable
vendors, sidewak vendors, dukandars, and othersareincluded in thisstudy.

Design of Samples

In order to ensurethat every Mumbai resident wasfairly and adequately represented in the research
study, apurposeful selection processwas used to pick therespondents. Intentional Sampling Usingthenon-
probability sampling strategy known as “purposeful sampling,” researchers employ their judgement to choose
asampletha will bemost hel pful totheir gods. It frequently occursin qualitativeresearch whenthegod isto
learnin-depth information about aparticular occurrenceinstead of drawing conclusionsfrom statistics. An
efficient purposive sampl e necessitateswel |-defined inclus on criteriaand reasoning.
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Data Collection

Time Frame for gathering data the information was gathered from August to January in 2021-2022.

Data Collection Tool

Open-ended and closed-ended questionswere both included in the Google Form questionnaire that

was created with the intention of gathering data.

ResultsInthisinvestigation, the researcher found that: - 10% (5) of the respondentsare older than 51,

14% (7) are between 15 and 30, 44% (22) are between 41 and 50, and 32% (16) are between 31 and 40.

>
>

From theabovedata, it can beinferred that 39% of respondents were maeand 22% werefemale.
Six out of 12 respondersareilliterate, whereas Twenty percent (10) have completed astandard 12 or
less, eight percent (4) have graduated, and four percent (2) have completed an I T course. Of these,
fifty-six percent (28) have completed an H.S.C. or less. Not a single person has finished their
postgraduate work. master’s

Of the population, 22% (11) livein rented housing, while 78% (39) liveintheir own home.

Of therespondents, fifty percent (25), had been empl oyed for morethan ten years, thirty percent (15)
for sSix toten years, Sixteen percent (8) for onetofiveyears, and only ten percent (2) for afew months.
Stated differently, lessthan ayear.

Of the respondents, 4% (2) have more than six family members, followed by 2% who don’t have any
family members, 14% who do, 7% who havetwo, 26% who havethree or four, and 20% (10) who
havefivefamily memberstotd, including themsdves.

Of theresponders, 22% (11) had 10,000 rupeesintotd . or lessthan that sum of money each month,
with only 2% (1) making morethan 50,000 Rs. and 28% (56) making between 20,000 and 30,000
Rs. 10% make between Rs. 30,000 and Rs. 50,000 every year.

Of therespondents, 10% (5) have morethan two children, 42% (21) have onechild, 34% (17) have
two, and 14% (7) haveno children at all.

Of thetotal responses, 12 percent are positive, 24 percent are negative, and they might berepliesfor
28% of the sample. In other words, they weren’t constantly unable to provide for the family’s
requirements.

Of those surveyed, 48 or 96% practi se excellent hygiene when serving customersin public. 92% of
respondents (46) are not aware of Government programmesinvolving street sellers, whereas 4% (2)
of respondentsdo not maintain proper personal hygienewhile servingin public. Onthe other hand,
4%, or 8%, of respondentswere not aware of Government programmes pertaining to street vendors.
Nineteen percent of respondents assessed VMC’s services as satisfactory. In contrast, 14% (or 28%
of respondents) expressed dissatisfaction with theVVM C servicesthey obtained. Of those surveyed,
another 54% (27) are unsure of their response.

Of 92%, 46% do not receiveany financia aid fromthe Government. among the participants. Four out
of theeight respondersreceivefinancia incentivesfrom the Government while the country isunder
lockdown.

Of those surveyed, 28% strongly believethat they have had financial difficultiesasaresult of the
pandemic (14). Asdefrom that, 28% of respondents, or 56%, agree with the statement, and 8% had
noopinion at al. Every respondent agreed with this statement.

Of therespondents, 66 percent (33) were ableto earn enough money to cover al of their requirements
and those of their families; 14 percent (7) were unableto do so, and 20 percent (11) were unclear
whether to accept or regject the offer.

Of theresponders, 26% or 52% are hooked to any kind of unhealthy behaviour, while 48% of people
arenot hooked to any kind of unhealthy behaviour.
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Of therespondents, 86 percent (43), have no significant health conditions; 10% have serious diseases,
and 4% areunsureof their current state of health.

Of therespondents, 46% (23%) are very concerned about their health, 16% (8) arenot at al bothered,
and 19% are occasionally carelessabout their hedth.

Of the respondents’ family relatives, 22% (or 56 percent) were unaffected by COVID-19, while 44%
(or 22 percent) were.

36 percent (18) of respondents lost someone close to them during the Covid epidemic, while 32

percent of respondentsdid not experiencethis.

>

Of therespondents, 85.7 percent (42) think that asmart city isonewhere peoplelivefearlessy and
cheerfully. Smart cities, according to 85.7 (42) respondents, are those where people can easily find
everything they need, and 83.7 (83.7) percent think that cleanlinessisacommon feature of al partsof
thecity. Giventhat 34 out of 69 respondentsfee that metrosareavailable, thecity isreferredtoasa
smart city. Whilejust 2% (1) of respondentsthink that smart citieslead to fewer crimes, 77.4 percent
(38) of respondentsthink otherwise.

Of therespondents, 56% (28%) think that spending quality time and enjoying onesdlf isbest done at
home, while 39% (78%) of Thebest placefor respondentsto spend quality timeand enjoy themsalves
istheir village, followed by their garden (21%), their lakeside (18%), their theatre (15%), and their
village(18%).

Of therespondents, sixty percent (27), said their kids prefer street food, forty percent (40) said they
prefer home cooking.

Of therespondents, 41.7 percent (20) likechatting up their family intheir freetime, 77.1 percent (37)
prefer watching TV and spending timewith them, and 39.6 percent (19) would rather spend time
outsidewiththeir family. 33.3 percent (16) of respondentssaid they would rather spendtimewith their
family, while2.1 percent (1) said they would rather clean the house.

Only 24% of respondents do not use smart phones, compared to 76% of respondentswho do (38).

Of those surveyed, 38% had air conditioning, 36% had refrigerators, 12% had televisions, and 24%
did not haveany of theseitems.

Thereport makesthefollowing recommendations:

A platformtoincrease public awarenessof Government initiativesamong street sdlersat thelocd level
isrequired. At VMC, anumber of facilitiesfor street vendors need to be expanded.

The Government ought to give street merchants some monitoring benefits or atax break during the
lockout.

Many street vendors struggle to make ends mest, particularly when They look for another source of
money, but they can’t find one. Therefore, my suggestion would be to increase the variety of income
Streams.

Since many street vendors have unhealthy habits, the Government should spread awareness about this
practice and take the appropriate action to guarantee that everyoneleadsahealthy life.

Since many people don’t give their health much thought, the Government needs to emphasise the
sgnificance of maintaining good health. Sinceapersoningood hedthtakescareof hisfamily andleads
ahappy life. A happy lifeisonethat isfreefromillness.

Accordingtothisstudy, peopleprefer to spend moretimein their own homes, towns, gardens, lakes,
and theatres. Thus, | suggest that the state construct.

Thereare some accessible, affordabl e placeswhere people may spend timewith their families, loved
ones, and children.

Although non-Governmental groupsand Governmentsare now in charge of theweaker segments of
society, they occasionally misuse their authority. Some suggestions for raising street sellers’ standard of
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living areprovided by thisstudy. Officia identification cardsfor street vendors should beissued by the
Government. Street sellers should be able to set up shop on well-known streetsif the Government
providesthemwith commercia buildingsa amoderate monthly rental cost. Peoplewho mistreat them
intheir daily life should face consequencesfrom the Government (particularly police personnd). Their
work schedulesposeaseriousrisk to their hedth because of thewesther. Consequently, the Government
ought toimplement specific hedth, welfare, and livelihoodinitiatives.

For Sreet Sellers

Police officersand local Government representatives ought to get training on how to support street
sellers in running their businesses without getting in the way of people’s daily routines. They ought to make
saving ahabitif they want toimprovetheir financia circumstances. Thegenerd people can offer helpful tips
and ideasto assist compani es enhancetheir products. They seem to havetaken care of their physical and
menta hedlth, and they have expanded their social and environmenta spheresto enhancetheir qudity of life.

CONCLUSION

Street vendors are an integral part of human culture. The street vendor study’s findings demonstrated
precarious living and working conditions, such as high workloads, meagre profits, and no assurances of
security or safety. When street sellersare sick or crippled, they areforced to depend on othersto maintain
their business. It isimportant to recognisethat enhancing theworking conditions of street sdllersisessential to
raisingther standard of living. In order to avoid harassment from policeand locd authorities, theresearchers
found that street vendors must become members of avariety of trade unions, associations, national and
international groups, aswell asnationd and international organisations. Itisimperativethat peoplepossessa
fundamental comprehension of thelaw and have availability tolegal counsd. In accordancewith The Street
Vendors (Protection of Livelihood and Regulation of Street Vending) Act, 2014, they must alsoregister as
street vendors. Thus, the quality of life can be enhanced and working circumstances of every single street
sdller. Communities, organisations, and individual s bear responsibility for street vendors. Their daily livesare
not safe, even if they work inthisindustry. The Government ought to taketheinitiativeto carry out thepolicies
it has passed in an effective manner. Therefore, the Government ought to look into thedifficultiesthat street
vendorsencounter inal facetsof their existence. Aslicenced socid workers, itisour duty and acommitment
to promotethewelfare of street sellers.
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