RenjithaT, Daisy Samud
Page No. 145 - 150

SHODH SAMAGAM

ISSN : 2581-6918 (Online), 2582-1792 (PRINT)

u 0
'.'.‘ "Q.'r
‘yf iq
; 2 v ®
— =

Green Practicesfor SustainableTourism: FactorsInfluencingits
Adoptionin Hotels

RenjithaT, Research Scholar, Department of Commerce

Mar lvanios College (Autonomous), Thiruvananthapuram, Keraa, INDIA

Daisy Samuel, Ph.D., Department of Commerce
. John'sCollege, Anchal, Kollam, Kerala, INDIA

ORIGINAL ARTICLE

Authors

RenjithaT, Research Scholar
Daisy Samuel, Ph.D.

E-mail : renjithad10@gmail.com

shodhsamagaml@gmail.com

Received on : 26/12/2024
Revised on . 24/02/2025
Acceptedon : 05/03/2025

Overall Similarity : 07% on 25/02/2025

Plagiarism Checker X - Report

Originality Assessment
0
7%

Overall Similarity

January to March 2025

www.shodhsamagam.com
A Double-Blind, Peer-Reviewed, Referred, Quarterly, Multi
Disciplinary and Bilingual International Research Journal

ABSTRACT

Nowadays huge efforts have been made to
create awarenessregarding green practicesand to
increase the total number of businesses that
implement green practices in the hotel industry.
The reason behind this is the negative
environmental footprints caused by hotel units. So,
due to competition in the tourism sector and
changing tourists’ destination preferences hotels
aregrabbing the opportunity to protect nature, and
simultaneously, they aretaking advantage of green
practice adoption in hotels. However, even though
hotel s benefit fromthe adoption of green practices
participation the number of hotels implementing
these practices is very low. A variety of factors
influence a hotel’s decision to adopt green
practices. Thus, this study aimsto identify various
green practices and analyze various factors
influencing the adoption of green practices in
hotels.

KEY WORDS
Green Practices, Tourism, Environment,
Hotdls.

INTRODUCTION

Thegloba hotd industry, comprising various
fadilities, congtitutesone of themaost important sectors
of thetourismindustry. Hotel sprovideaccommodetion
and offer highleve of resourcesfor utilizationinduding
energy, water, and consumables. Hotels and other
supplementary accommodationsareanintegra part
of Kerala’s infrastructure, which is essential for tourism
development. A large number of touristsare attracted
to Kerdabecauseof itsnaturd beauty. Kerdaisaso
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well known for its hospitality in tourism. Kerala’s tourism industry is growing and the hotel sector will also rise
inthe future. However, the hotel’s environmental footprint is typically larger than that of other types of buildings
of thesamesize. Hotel sarelarge users of consumer goods and waste generationisone of themost visible
impactsthe hotel industry has on the environment. A typical hotel producesin excessof 1 kg of waste per
guest day, which, for atypical facility, resultsin many tons of waste each month (Bohdanowicz, et a,2005).
Thesefiguresreflect that thereisan urgent need for more environmentally sound practicesand productsinthe
hotel industry. Likein any other devel oping country, hotel sin K eralaconsume huge amounts of energy and
water, hence discharging alot of wasteinto the environment. Waste afflictsthe environment in theform of
water pollution, air pollution, and energy-induced emissions. Asenvironmental resources constituteamajor
part of tourism development, it isimportant to addressthe wasteand pollution problem. Over theyears, there
hasbeen anincreased environmentad awvarenessamong thegenera public and the devel opment of the concept
of green consumerism hasflourished. M ost hotelsintherecent past have been paying attention to environmental
responsi bility, which hasincreasingly emerged asacorporateissue. So, hotel s started adopting various green
practices.

The inevitable link between tourism and the physical and social environments implies that tourism’s
surviva dependshighly onitsability to minimizeits negativeimpacts on the environment and society. As
tourismincreasesthe hotel industry in Keralagrows and becomesvery complex, it has become necessary for
hotel sto monitor their activitiesand implement appropriate programsin order to safeguard the environment.
Otherwise, the quality of tourist” interaction will be diminished considerably, if the natural setting of a tourism
activity ispolluted, degraded, or losesitsaesthetic quaitiesasaresult of apoorly planned tourism devel opment.
Similarly, thedestination may loseitstourist appeal . Therefore, it isnecessary for hotel sto adopt variousgreen
practices. As environmental resources constitute amajor part of tourism devel opment, it isimportant to
address the waste and pollution problem. But in Kerala hotel’s approach towards green practices is not
appreciable. Although there are a ready many hotelsadopting various green practices procedures, they still
represent aminority because of variousfactors.

Objectives
1. Tostudythegreenpracticesinhotels.
2. Tostudy thefactorsinfluencing the adoption of green practicesin hotels.

M ethodology

Thisstudy is purely based on secondary dataand for that various article from journals, websites,
reportsfrom newspapersand financia institutions have been used. Thisisadescriptive study.

Green Practices

Green Practices meansthe practiceof creating Structuresand using processesthat are environmentaly
respons bleand resource-efficient throughout thelife-cycleof devel opment, including buildings, fromsitingto
design, construction, operation, maintenance, renovation, and deconstruction. Green Practicesexpand and
complement theclassica building design concernsof economy, utility, durability, and comfort (Law Ingder,n.d.).
Green Practicesin Hotels

Hotelsadopt various green measuresthat can be classified into thefollowing:

1. Energy Conservation Measures
Hotelsconsumealot of energy for their smooth functioning. Therefore, energy conservationinthe hotel
isconsidered oneof themost important areas of environmental management in thissector. Someof them are
givenbdow:
»  Inlow-crowded areasinstal| motion sensorsor timers.
»  Usedectronicsand el ectrical equipment with energy-saving starsand features.
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Usemoreenergy-saving bulbslike CFL.

Use solar energy equipment and other renewabl e energy sources.
Timdy evaduaecelinginsulaion.

Ingtall moreceilingfansto reducetheuseof air conditioning.

Usereminder cardsfor hotel membersand hotel gueststo turn off el ectronic equipment when leaving
aroom.

Construct buildingsin such amanner that bringslight and air.

Water Conservation Measures
Hotelsconsumelargeamounts of water for their day-to-day operation. Water usagein ahotd isbased

onthesize, guest capacity, star category, nature and standard of services, etc. Someof them are:

>
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3.

Install water-saving shower heads and taps.

Post posters advocating water saving in different areasof the hotel.
Adopt lineand towe optionsfor hotd visitors.

Check for any water leaks and timely repair them.

Usethe coolest water temperature for washers, dryers, and dishwashers.
Regularly check the hotel’s irrigation system to prevent wasting water.

Waste Management M easures
Thehotd industry generatesalargeamount of wasteand iscons dered amgor contributor to greenhouse

gasemissions. Environmentally conscious hotel operators have started adopting various green practicesto
reduce hotel waste and properly dispose of them. Green practicesthat aim at reducing hotel wastearegiven
below:

>
>

>
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Segregate hotdl wastes by using properly labelled binsand containers.

Buy productsthat contain organi c and recycled content. For composting waste keep organic kitchen
wastesin separate containers.

Don’t issue newspapers to each guest room unless requested.

Encouragethe use of e-filesfor officework rather than paper.

Other Measures

Usemoretreesand plantson thelandscapethat can survivedifferent climatic seasons.

Reducetheuseof chemical fertilizers, cleaners, and laundry detergentswith phosphatesand useorganic
Ones.

Instead of using herbi cides pick weeds by using your hand.

Instead of using strong pesticides and chemicalsfor controlling ants and cockroaches use traps,
containerized baits, gels, etc.

Userechargeable batteriesinstead of adisposableakaline battery.

Encourage staff to use bicycles, public transportation, carpooling, vanpooling, etc. Usebikes or walk
to performlocal errands.

offer shuttle serviceto and from airports.

Trainthestaff to adopt an environment-friendly purchasing policy.

Prefer vendors salling eco-friendly productsand buyinglocally grown organicitems.
Usedurablegoodsand furniturefor long-term use.
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Influencing Factors

1.

Attitudeof Managers. Businessesreflect the values and commitment of their ownersor managers.
Environmental concern and willingness to adopt green practices in hotels largely depend on its owner’s
attitude towards a sudden change in management practices, awareness regarding green practices,
knowledge regarding advantages of green practices, perception regarding variousexterna factors, etc.

Employeesupport: Employeesof an organization play asignificant rolein ensuring theimplementation
and success of green practices. Beforeimplementing green practicesin hotel s, the managers should
create awareness among their employeesregarding the merits of these practicesand should provide
them with adequatetraining. A smpleingtructionto turn off any energy-consuming deviceswhen nobody
isusing them might act asafirst step in creating awareness among their workforce. Without giving
adeguate awareness most managers simply promote environment-friendly practicesamong their
workforce by using eco-friendly productsin their day-to-day operations. Lack of awarenessand
training regarding green practicesisamajor challenge faced by employeesin adopting them. Thisis
because the majority of the workforce is not made aware of this new practice by their managers.
Younger and better-educated personnel are more knowledgeabl e regarding green business practices.
Thisisbecausethey have already been given basic awareness regarding environmental issuesand
green practicesduring their academic years. If hotel management makesagreater effort toexplainthe
advantagesof green practicesto their workforce, it will create bas c avarenessamong thosewho lack
it. Not only creeting basic awarenessbut further training and monitoring area so necessary for motivating
their workforceto follow green practices. Usually, themagority of theworkforce knowsthat thereisa
link betweentheir routinejob inahotd anditsoperating cost. And most of them arevery much aware
that every small work of utility that they doin ahotd involvescost. If theseworkforcesareawarethat
green practices could reduce hotel’s operating costs then they may show greater interest in strictly
following green practices.

Customer/Guest support: Earlier most of the guests or consumerswere not aware of thegreening
effortstaken by the hotel s. Eventhough they have waste recycling practicesin their own homesmost of
the people avoid the option to stay at hotel sthat follow green practi ces. Because such customersin
hotels prefer daily washing and changing of hotel linenwhichisnot alowedin hotelsfollowing green
practices. Most of them think that it’s their right to use fresh linens each day because they pay for them.
But thisattitude of guests started to change over time. Nowadayshotel guestsare moreaware of the
environmenta consegquences of the luxuriesthey are experiencing at hotels. so, they have demanded
theaccommodation facilitiesto be more conscious of the environment. So, only with thesupport of the
hotel’s guests hotels can implement green practices.

Behavioural I ntention of Customers: Customers’ readiness to pay a particular range of prices for
goodsand servicesisknown asbehaviourd intention. Thisbehaviour isdemondtrated by their positive
review regarding goodsor services. Themain stakeholdersin hotel sare guests, who likededing with
accommodationsthat minimizetheir impact on theenvironment. Guestswho arewillingto pay more
pricesfor eco-friendly accommodation are often more educated and have variouslevelsof concern
regarding environmental issues(Litaet al., 2014). These clientsrespect the benefitsthat eco-friendly
hotels offer. Individualswho are more experienced with the hospitality of hotelsare more aware of
sustai nability therefore hotel s experience more pressure on their businessto attain environmental
responsiveness (Anuwichanont et a., 2011).

Environmental Concer nsof Customer s: Hotel guests’ environmental concerns can be characterized
astheir individual orientation towards environmental consequences. Recently more people and
communities have started paying more attention to the need for adopting eco-friendly practicesin
hotels. When customers are more concerned about environmental issues it increases the hotel’s
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responsibility toimplement eco-friendly, economically, and socidly responsible hotel services (Chen,
2015).

6. Customer Attitudesof Preferring Natural Resources. Today’s customers choose natural and
environment-friendly factorsover artificiad methodsfor leisurein hotels. Thishasapositiveimpact on
sustainability and results many environmental, economic, and socia benefits (Yusof and Jamaludin,
2014). Loca and natural building materialslike bamboo, wood, and clay areused extensively in hotel
buildings becausethey providethebuildingswith apleas ng aesthetic apped . Whereas, customerswho
favour eco-friendly practicesareincreasingly requesting that daylight should beusedin placeof artificia
lighting sources, so the hotel’s architecture includes more glass walls.

7. Cost: Many hotd ownersbelievethat adopting green practiceswoul d be expensive and the cost was
considered amagjor challenge. Purchase of eco-friendly products, certification expense, training
employees, conducting environmentd auditing, andimproving other facilitiesaidingintheimplementation
of green practicesinvolveshuge expenses. But inredlity, sustainability or implementing green practices
is not a risk for hotels because adopting green practices will reduce the hotel’s operational costs
leading to revenue growth inthelong term. Eco-friendly products are made from renewable materials
and their waste can berecycled. Eco-friendly hotel sal so attract more touristswhich will cover the
initid expensesincurred for implementing green practices.

8. Perceived Benefits:  Implementation of green practicesoffersseverd monetary and non-monetary
advantages for hotels. These advantages include increased profits, reduction in operating cost,
competitive advantage, better efficiency, and enhanced goodwill. Apart from these advantages green
practicesensuresamuch cleaner and better working environment to employeesand reduces pol lution
of natural resources and its consumption. Once the management of the hotel isaware of these benefits,
they won’t be hesitated to adopt green practices.

CONCLUSION

Kerdatourismisdependent mainly onitsnatura beauty andif it getsdepl eted thetourism sector will be
negatively affected. So,Keralamust adopt eco-friendly practicesto promotetourism. The study reved sthat
to alarge extent, the adoption of green practicesisbased on variousfactorslike the attitude of managers,
cost, employeesupport, guest support, and perceived benefits. Thesefactorsarevery crucid for hotel managers
to efficiently managetheir hotel sand attain better growth inthishighly competitiveworld. Green practiceshelp
hotel stoincreasethar revenue. However,alack of avarenessregarding itslong-term benefitshindersmanagers
from adopting these practicesin their hotel's. So here the Government should take proper measures, frame
policies, and offer moreincentivesto enhance awareness regarding green practices among businesses.
Government and other organizationsdealing with environmental issuesshould givemorepractical knowledge
to create awareness among empl oyees and owners. The Government should encourage hotel and tourism
activitiestoimplement more green practicesand appreci ate those who achieve green certification standards.
Hotelsthat adopt sustainable practi ces effectively tend to achievefinancial and non-financial gainsintermsof
cost-savings for the hotel, improve the hotels’ image with the general public, and above all, safeguarding
environmental resources. Itistherefore necessary for hotelsto explorethe benefits of adopting green practices
inacountry whichisblessed with abundant natural resourcesto attract tourists.
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