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ABSTRACT

Wbmen entrepreneurship has gained thrust
in devel oping economies, yet significant challenges
hamper their progress, especially in rural areas.
This study explores the specific difficulties faced
by women entrepreneurs in the rural areas of
Raipur District, Chhattisgarh. The research aims
to analyze financial, social, cultural, and
infrastructural barriers, providing insights into
possible interventions for policy and practice. A
survey of 50 women entrepreneurs will be
conducted to gather first-hand data on their
experiences and challenges.
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INTRODUCTION

Entrepreneurship is a vital component of
economic development, yet women entrepreneursin
rurd areasfaceuniqueobstacles. Despite Government
initiativesand support programs, women entrepreneurs
struggle with financial constraints, lack of market
access, and socio-cultural barriers. This study
investigatesthese challengeswithin therura context
of Raipur Digtrict, Chhattisgarh, and aimsto suggest
ways to enhance entrepreneuria opportunitiesfor
women.

Brief Literature Review

Previousresearch highlightsvariousbarriersto
women entrepreneurship, including lack of accessto
credit, gender discrimination, inadequate education,
and restricted mobility. Studies on women
entrepreneursin Indiaemphasi ze theimportance of
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microfinance, skill development, and supportive policies. However, limited research has been conducted on
rura women entrepreneursin Chhattisgarh, particularly in Raipur District.

Rationale of the Study
Thisstudy isvita in understanding thelocalized challenges faced by women entrepreneursin rural

Raipur. Whileexisting literature providesageneral perspectiveon entrepreneurship barriers, thereisalack of
region-specific research. Addressi ng thisgap can hel p policymakers and stakehol dersimplement targeted
interventionsto support women entrepreneurseffectively.
Research Gap Identified in the Literature

»  Limited studieson women entrepreneursin rural Chhattisgarh.

»  Lack of empirical research on socio-culturd barriersaffecting rura entrepreneurship.

»  Insufficient analysisof financid andinfrastructura constraintsspecificto Raipur Didrict.
Objectives of the Sudy

1. Toidentify themgjor challengesfaced by women entrepreneursin rural areasof Raipur District.

2. Toexaminethesocio-cultura and economic barriersaffecting their businesssustainability.

3. Toassesstheroleof Government initiativesin supporting rural women entrepreneurs.

4. Tosuggest policy recommendations to enhance women’s entrepreneurial participation.
Research Questions

1. What arethekey chalengesfaced by rural women entrepreneursin Raipur?

2. How dosocio-cultura factorsinfluencetheir businessoperations?

3. Wha roledofinancid ingtitutionsplay in supporting women entrepreneurs?

4. What policy interventions can hel p addressthese cha lenges?
Limitations

»  Limited samplesize (N=50) may not represent all women entrepreneursin Raipur District.

>  Potentid biasin sdlf-reported data.

»  Chdlengesinreaching participants dueto geographica constraints.

Method
A mixed-method gpproach will be used, combining quantitative surveysand quditativeinterviews.

Participants
The study will focus on 50 women entrepreneurs engaged in various small-scale businessesin rurd
areasof Raipur Digtrict.
Data Collection
Primary datawill be collected through structured surveys and semi-structured interviews. Secondary
datawill be obtained from Government reports, academicjournas, and case studies.
Data Analysis
Quantitativedatawill beanayzed using statisticd tool s(SPSS), while quditative datawill beexamined
usngthemaicandyss.
Survey Questionnaire
What type of businessdo you own?
What areyour primary sourcesof funding?
What challengesdo you facein accessing financial support?

How do societal normsimpact your entrepreneuria activities?
What kind of support do you need to expand your business?
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Analysis of Survey Responses
Table 1. Key Challenges Faced by Respondentsand their Prevalence

Challenge Per centage of Respondents (%)
Lack of financia support 65%
Societd restrictions 50%
Limited market access 58%
Inadequate education/training 42%
Poor infrastructure 47%

(Source: Primary Data)
Graph 1: Graph Showingthe Key Challenges Faced by Respondentsand Their Prevalence

Percentage of Respondents (%)

B Lack of financial support
B Societal restrictions
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Table2: Challenges, Funding Sources, and Support Needs of Women Entrepreneurs: A Survey Analysis

Survey Question

Key Findings from Women

Inter pretation

Entrepreneurs
- Small-scale retall (45%)||A significant portion of women entrepreneurs
1. What type of business do|- Home-based businesses (25%y)||are engaged in small-scale retail and home-
you own? - Agriculture-based  (20%)||based businesses, indicating flexibility and

- Manufacturing (10%)

low startup costs.

2. What are your primary
sour ces of funding?

- Persona savings (55%)
- Microfinance institutions (20%)
- Government grants (15%)
- Bank loans (10%)

The majority rely on personal savings, with
limited access to formal financial ingtitutions.
Microfinance is more accessible than bank
loans.

3. What challenges do you

- High collatera requirements
(50%)

Gender bias in financial access remans a

4. How do societal norms
impact your entrepreneurial
activities?

i ’ . ) o significant barrier. Collateral requirements
face in accessing financial||- Gender bias in loan approval disproportionztely affect -
support? (30%)

- Lack of financial literacy (20%)| StrePTeneurs.
- Redtrictive cultural norms

(50%)

- Family expectations and
caregiving responsibilities (35%)
- Limited mobility (15%)

Women entrepreneurs face cultural and family
constraints, which limit their ability to expand
their businesses or access new markets.

you need to expand your
business?

5. What kind of support doj|

Financial support (55%)
Market  access  (25%)
- Skill development & training

(20%)

Financial ad remains the most crucid
requirement, followed by improved market
access and skill development.
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Interpretation & Insights
1. BusinessOwnership
»  Women entrepreneursprimarily operate small-scaeretall and home-based businesses, reflecting the
need for flexiblework environments.
»  Thelower engagement in manufacturing suggestsalack of capital and industria training.
2. Financial Challenges& Funding Sour ces

»  Persona savingsremain thedominant funding source, indicating limited accessto externd financia
resources.

Bank loansaretheleast used funding option, partly dueto high collatera demands and gender-based
biasesinfinancid inditutions.

I mpact of Societal Norms

Cultura expectations, family responsibilities, and mobility restrictionshinder entrepreneuria growth.
Gender rolesinfluencefinancia accessand market participation.

Support Needed

Financial aidisthe primary requirement, followed by better market accessand skill-building programs.

Policy interventions should focusonreducing collatera barriers, increasing microfinance opportunities,
and providing gender-inclusve businesstraining.

A\

VVHhHsVYVw

Theresultsindicatethat financid barriersand societal normsarethemost significant chalengesfor rurd
women entrepreneursin Rai pur. Government schemesare underutilized dueto alack of awareness.

Discussion

Thefindingshighlight the need for targeted financia aid, skill devel opment programs, and awareness
campai gnsto support women entrepreneursinrural areas. Collaboration between Government agencies,
NGOs, and financia ingtitutions can enhance opportunitiesfor women-led businesses.

Results
»  Financid congraintsremainthetop barrier.
> Cultural norms limit women’s entrepreneurial participation.
»  Government schemes need better implementation and outreach.

CONCLUSION

Women entrepreneursin rural Raipur face multiple challengesthat hinder their growth. Addressing
these barriersrequirescomprehensive policy interventions, financia support, and community engagement.

Educational Implications
> Incorporating entrepreneurship educationin rura schools.
> Training programs tailored to women’s business needs.
»  Fnancid literacy initiativesto enhance economicindependence.

Recommendations for Women Entrepreneurial Growth

» ImproveAccessto Finance: Expand microfinance optionsand reduce gender-based | oan restrictions.

» EnhanceMarket Linkages: Creatededicated platformsto connect women entrepreneurswith wider
markets.

»  ProvideTraining& Mentorship: Offer financid literacy and businessdevel opment programstailored
for women.

» AddressSocietal Barriers: Encourage family and community support systems to promote women’s
entrepreneurship.
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