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Preface 

 

In today's digital era, marketing has evolved from intuition-based 

strategies to a more data-driven, analytical approach. The proliferation of 

digital platforms, customer touchpoints, and advanced analytical tools has 

empowered businesses to make informed marketing decisions that drive 

engagement, retention, and revenue growth. This book, “Data-Driven 

Marketing: Strategies, Tools, and Applications”, explores the integration of 

data analytics into modern marketing practices, providing a comprehensive 

guide for professionals, students, and researchers alike. 

The book is structured to offer both foundational knowledge and advanced 

insights into data-driven marketing. It begins with an introduction to data 

analytics in marketing, covering its evolution and significance. It then delves 

into consumer behaviour analysis, data collection methodologies, and 

marketing analytics tools. Further chapters discuss customer relationship 

management, social media and digital marketing analytics, search engine 

optimization, predictive modelling, and future trends in marketing analytics. 

Real-world case studies from leading global brands such as Netflix, Amazon, 

Coca-Cola, and Spotify offer practical insights into successful data-driven 

strategies. 

By the end of this book, readers will gain a profound understanding of how 

data-driven marketing reshapes business strategies, enhances customer 

engagement, and improves decision-making. Whether you are a marketer, data 

analyst, entrepreneur, or academic, this book is a valuable resource for 

navigating the complexities of modern marketing analytics. 

 



Content  

 

• Introduction to Data-Driven Marketing    01 

• Understanding Consumer Behaviour Through Data   33 

• Data Collection and Management     45 

• Marketing Analytics Tools and Techniques    73 

• Customer Relationship Management (CRM) and Analytics  99 

• Social Media and Digital Marketing Analytics   109 

• Search Engine and Content Marketing Analytics   122 

• Predictive and Prescriptive Marketing Analytics   148 

• Future Trends in Data-Driven Marketing    160 

• Case Studies and Real-world Applications    174 




	00.pdf
	Page 1

	11.pdf
	00.pdf
	Final Printing.pdf

	25.pdf
	Page 1


